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	 Situation	� The Morehouse School of Medicine (MSM) in Atlanta, Ga., is one of the country’s leading 

educators of physicians and medical professionals committed to meeting the needs of 

underserved populations and people of color. To further grow its capacity to improve 

the health and wellbeing of its patients, broaden the diversity of the nation’s health and 

scientific workforce, and continue advancing the frontiers of primary health care, MSM 

embarked on a major capital campaign in 2019. It recognized that in order to reach its 

fundraising goals, it needed an emotionally compelling message and communications 

assets that would immediately engage members of the donor community and motivate 

them to support the campaign. 

		�  MSM tapped  TDC, a longtime branding and marketing partner for Morehouse Healthcare 

(the School’s clinical practice arm), to develop a campaign identity, theme line, unique 

look-and-feel, high-level strategic messaging, a comprehensive campaign brochure, a 

companion microsite, as well as other assets.

	 Solution	�� Prior to any creative brainstorming, TDC conducted a brief discovery dialogue with the 

MSM president and senior officers to better understand perceptions around MSM’s 

capital campaign history and current noteworthy initiatives that would flourish from the 

campaign. From this insight, we established a positioning statement for the campaign as 

well as an overarching theme line: “The World Needs What We Do Best.”

		�  With this foundation, TDC developed a campaign logo and design look-and-feel that 

provided a dynamic platform for personal stories, program overviews, and appeals for 

support. This approach was incorporated into a 50-plus page brochure that focused on 

strategic beneficiary programs of the campaign, including research, medical education, 

pipeline programs, community engagement, and clinical innovations. We also created a 

microsite that mirrored the look-and-feel of the brochure, presented additional information 

on the campaign, and introduced key stakeholders and corporate supporters. 

		�  In addition, we developed a separate brochure, aimed at high-value donors, designed to 

attract support for the Hank and Yvonne Thomas Center, an expansive addition to MSM’s 

National Center for Primary Care. Finally, to provide guidance for MSM personnel involved 

in the development of additional campaign pieces, we created a style guide outlining 

standards for logo usage, color palette, typography, and photography. 

	 Result	� The materials and assets we developed are in the final stages of approval and are 

scheduled to be rolled-out in early 2020. MSM and campaign leadership have been highly 

complimentary of our work to date; we are currently in discussions to create additional 

pieces to further the impact and success of the campaign.



Using the selected typefaces is an important element in achieving a 
consistent look for the campaign. When used regularly over time on 
marketing and communications materials, the typefaces will become 
associated with the campaign and recognized by the viewer as an 
element of the campaign identity.

IDENTITY ELEMENTS | TYPOGRAPHY 2.5

DIN Family (Light, Medium, Bold)

A B C D E F G H I J K L M N O P Q R S T 
a b c d e f g h i j k l m n o 0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U 
a b c d e f g h i j k l m n o 0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S 
a b c d e f g h i j k l m 0 1 2 3 4 5 6 7 8 9

Adobe Jenson Pro (Light, Regular, Italic, Bold) 

A B C D E F G H I J K L M N O P Q R S T U 
a b c d e f g h i j k l m n o 0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U 
a b c d e f g h i j k l m n o 0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S 
a b c d e f g h i j k l m 0 1 2 3 4 5 6 7 8 9

A B C D E F G H I J K L M N O P Q R S T U 
a b c d e f g h i j k l m n o 0 1 2 3 4 5 6 7 8 9

•	 campaign identity

•	 positioning statement

•	 brand standards

Research Modes Used:

Stakeholder Interviews

Desk Research

The Campaign for Morehouse School of Medicine is seeking to inspire and 

attract support from new and current donors to strengthen the School’s 

standing as an integral element of a healthcare system that meets  

society’s most critical needs while serving the interests of all.

The Campaign offers donors a channel to help fund five strategic,  

solutions-focused initiatives that enhance physician training, expand  

the reach of medical research, increase community access to care, 

support clinical innovations, and grow future ranks of physicians  

committed to the wellbeing of underserved populations.

The logo is made up of two primary elements: a distinctive type 
treatment of “IMPACT” and the tagline, which is locked up with the 
stylized arrow. All aspects of the logo have been carefully considered to 
ensure an appropriate balance between these two elements.

The IMPACT logo is considered artwork and may not be recreated or 
modified in any way. It is important that this logo is used in the correct 
manner at all times in order to ensure brand integrity.

IDENTITY ELEMENTS | PREFERRED LOGO 2.1

Customized Typeface

The typeface is a modified, proprietary typeface.  
It consists of two typeface which are selected to  
be balanced yet also emphasize the word “ACT.”

Icon and Tagline

The tagline is locked up with a proprietary arrow 
icon. When the logo is used, these elements should 
not be separated. 

Reversed-Out Version

Horizontal Version

DOWNLOAD LOGOS

The color palette is a three-tiered system that ensures brand flexibility 
and consistency. The primary color palette is comprised of two colors 
from the logo. The suite of saturated and unique complementary colors 
can be used as a secondary color palette and serves to represent each 
strategic initiative. The tertiary color palette is comprised of a suite of 
neutral colors designed to harmonize with the colors of the primary and 
secondary palettes. 

IDENTITY ELEMENTS | COLOR PALETTE 2.4

Primary Colors

Strategic Initiative Colors

Tertiary Colors

PMS 2738C

CMYK 100, 92, 0, 1

RGB 6, 3, 141

HEX 06038D

PMS 285C

CMYK 90, 48, 0, 0

RGB 0, 114, 206

HEX 0072CE

PMS 2985C

CMYK 60, 0, 3, 0

RGB 91, 194, 231

HEX 5BC2E7

COMMUNITY SERVICE
CMYK 90, 42, 55, 22

RGB 0, 102, 102

HEX 006666

OUR EDUCATION
CMYK 86, 437, 30, 0

RGB 3, 132, 160

HEX 0384a0

CLINCAL INNOVATIONS
CMYK 35, 95, 85, 15

RGB 168, 45, 50

HEX a82d32

PIPELINE PROGRAMS
CMYK 0, 82, 100, 10

RGB 218, 78, 31

HEX da4e1f

OUR RESEARCH
CMYK 54, 91, 9, 0

RGB 139, 61, 141

HEX 8b3d8d

CMYK 55, 35, 35, 0

RGB 127, 148, 155

HEX 7f949b

CMYK 35, 20, 20, 0

RGB 168, 184, 190

HEX a8b8be

CMYK 25, 15, 15, 0

RGB 190, 200, 204

HEX bec8cc



720 Westview Drive, SW 
Atlanta, GA 30310-1495 
404-752-1730 
www.msmimpact.com

720 Westview Drive, SW 
Atlanta, GA 30310-1495

720 Westview Drive, SW

Atlanta, GA 30310-1495

404-752-1730

www.msmimpact.com

Christine Van Dusen 
Senior Campaign Writer 
cvandusen@msm.edu 
404-752-1046 

April 2019

Title of Powerpoint  
Presentation

Title of Divider Section

Subhead of text slide

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Morbi  
pellentesque nisi ac vehicula bibendum. Nullam tellus sem, mattis  
eget magna pretium, tincidunt finibus tellus. Aliquam aliquam turpis sit  
amet diam faucibus, ac sagittis justo tempus. 

 •  Lorem ipsum dolor sit amet, consectetur adipiscing elit.

 •  Nunc in leo vitae magna egestas ultricies nec nec mi.

 •  Etiam luctus tellus nec finibus finibus.

 •  Nam eu tellus sodales, luctus enim ac, viverra dui.

•	 stationery system

•	 powerpoint template



•	 overview brochure

MSM is diversifying the health sciences  
workforce and the body of research to benefit  
African-American patients.

For many diseases, African Americans have  
the highest death rate in the United States. 

PROBLEM SOLUTION

O U R  C O M M U N I T Y  S E R V I C E

We know that health equity does not happen 
inside an academic bubble. We pay close attention to what is happening outside 

of our walls and maintain a steadfast commitment to making our community 

stronger, healthier, and more equitable.

We connect to community by developing collaborations 
with other local organizations as part of the National 
Black Leadership Initiative on Cancer III: Community 
Network Program, which seeks to reduce disparities  
for African Americans through education, research,  
and training. Our Healthcare Without Walls initiative 
addresses the needs of children who have been  
homeless, providing services at Mary Hall Freedom 
House, a substance abuse rehabilitation facility.

We connect to community with AIDS clinics that treat more 
than 3,000 HIV patients and screen 10,000 high-risk clients 
each year. We partner with the faith community to promote 
education, screening, counseling, referrals, and outcome 
monitoring as part of a program called Not One More Life. 

And we connect to community by encouraging our  
residents to live in Georgia with “Operation Keepsake,” 
a program that provides $250,000 a year for two years to 
residents who agree to remain in the state.

With community-engaged educational programs,  
community-focused research, community-based clinics, 
and a community-minded approach to education, MSM has 
led the way in culturally competent care. 

We have built an unparalleled bond of trust with the people 
in our neighborhood, our city, our state, and our nation. We 
connect to community.

We connect to community with the HEAL Clinic, a student- 
founded and -run program with four stationary locations 
in the Atlanta area and a mobile unit. Students are trained 
to deliver free primary care services and improve access to 
medical, dental, laboratory, and specialty referral services 
for the underserved, homeless, and uninsured. 

We connect to community through our High School and 
Young Adults Community Health Worker training program, 
which, over the period of a year, trains students to become 
advocates for better health for their families, peers, and 
community. MSM also hosts health fairs and screenings, 
providing blood-pressure readings, diabetes screening, and 
other services while recruiting for clinical trials.

connection



•	 portfolio folder

•	 Thomas center brochure

NOW PICTURE THIS 
It’s 1961 in Columbia, South Carolina, and Yvonne’s Girl Scout troop has just finished a  

meeting. She needs to get home to her parents, a hard-working couple who have raised her 

in a small community and taken great pains to shelter her from the harsh realities outside. 

Yvonne is running late, so she takes a forbidden shortcut 
through the campus at the University of South Carolina. 
There, she is pelted with rocks and racial epithets. She trips 
over her shoes, and runs faster.

Yvonne could have kept running, running from this harsh  
reality, keeping to herself and avoiding paths of resistance. But 
she did not. She stood up and kept going. Yvonne vowed to 
attend and graduate from the University of South Carolina, 
to show herself and other women what was possible, despite 
the odds. She did just that, and went on to become a successful 
businesswoman and philanthropist.

Since these early days, the two — Henry “Hank” Thomas, 
an outspoken and visible activist; Yvonne Thomas, quiet 
and determined — have united, stood up, and kept going. 
Together they became successful entrepreneurs, owning 
multiple franchises and empowering others with employment 

and opportunity at McDonald’s restaurants, Marriott Hotels, 
Fairfield Inns, and TownePlace Suites. Now retired, the 
Thomases still stand up, generously and consistently giving of 
their time and treasure to institutions like Morehouse School 
of Medicine.

The Thomases’ stories are told in some circles but are too easily 
overlooked. There is no monument to their hard work and 
achievements in Atlanta, a city that was a hotbed for civil rights 
but is seeing some of its African-American history disappear, 
rubbed away by the broad strokes of gentrification’s eraser. It is 
time for all of us to stand up for the Thomases — to honor the 
sacrifices, hard work, and the pioneering spirits they’ve shown 
and inspired in others — and to show, through this investment, 
that we all stand up too.

For that, we need your help.

PICTURE THIS 
It is 1961 in Anniston, Alabama. There is a Greyhound bus; tires slashed; smoke 

billowing through windows broken by rocks, rage, and a firebomb; and flames licking 

the roof. and a gash on his head from the strike of a bat. 

That’s Hank. He is 19 years old, technically too young to join 
this crew of 13 Freedom Riders traveling from Washington, 
DC, through the American South to peacefully protest racial 
segregation. He’s tall, and looks older, so he gets away with it, 
but he looks smaller here, lying crumpled in the grass.

Hank could easily have stayed lying down. Instead, he stood 
up and kept going. He rejoined the Freedom Riders. He would 
go on to be arrested 22 times for civil rights activism, earning a 
Purple Heart as a U.S. Army Medic in Vietnam, and changing 
the course of history. 

THE HANK and YVONNE THOMAS CENTER 

for Advancing Health Equity and Collaborative Learning

COMPREHENSIVE CAMPAIGN



•	 campaign website

www.msmimpact.org

http://www.msmimpact.org


•	 event banner-ups

•	 event take-one card

•	 gift tumbler

Morehouse School of Medicine is in the 

midst of transforming the world by:

      Growing the ranks of compassionate,  

community-minded health leaders

     Realizing better health equity through clinical 

innovations

     Helping underserved communities gain wider  

access to care

     Advancing children’s aspirations of becoming  

healthcare professionals

     Widening medical research to serve more populations

You can strengthen, expand, and accelerate the 

impact of these efforts through your support of the 

Morehouse School of Medicine Comprehensive  

Campaign. The world needs what we do best.  

With your help, we can deliver it.

MSM is more than a medical school. It is an 

institution on a mission to make the world a 

better place through greater diversity, access, 

quality, and equity in healthcare. 

To create this kind of transformation in 

the world, MSM is transforming itself. We 

invite you to be part of that transformation.

Truly, the world needs what MSM does best. And we  

need you. Please join us today in support of the Morehouse 

School of Medicine Comprehensive Campaign.  

Together, we can make an IMPACT.

To give today, please visit www.msm.edu/supportmsm


