Morehouse School of Medicine

Situation

Solution

Result

The Morehouse School of Medicine (MSM) in Atlanta, Ga., is one of the country’s leading
educators of physicians and medical professionals committed to meeting the needs of
underserved populations and people of color.To further grow its capacity to improve

the health and wellbeing of its patients, broaden the diversity of the nation’s health and
scientific workforce, and continue advancing the frontiers of primary health care, MSM
embarked on a major capital campaign in 2019. It recognized that in order to reach its
fundraising goals, it needed an emotionally compelling message and communications
assets that would immediately engage members of the donor community and motivate
them to support the campaign.

MSM tapped TDC, a longtime branding and marketing partner for Morehouse Healthcare
(the School’s clinical practice arm), to develop a campaign identity, theme line, unique
look-and-feel, high-level strategic messaging, a comprehensive campaign brochure, a
companion microsite, as well as other assets.

Prior to any creative brainstorming, TDC conducted a brief discovery dialogue with the
MSM president and senior officers to better understand perceptions around MSM's
capital campaign history and current noteworthy initiatives that would flourish from the
campaign. From this insight, we established a positioning statement for the campaign as
well as an overarching theme line: “The World Needs WhatWe Do Best.”

With this foundation, TDC developed a campaign logo and design look-and-feel that
provided a dynamic platform for personal stories, program overviews, and appeals for
support. This approach was incorporated into a 50-plus page brochure that focused on
strategic beneficiary programs of the campaign, including research, medical education,
pipeline programs, community engagement, and clinical innovations. We also created a
microsite that mirrored the look-and-feel of the brochure, presented additional information
on the campaign, and introduced key stakeholders and corporate supporters.

In addition, we developed a separate brochure, aimed at high-value donors, designed to
attract support for the Hank andYvonne Thomas Center, an expansive addition to MSM'’s
National Center for Primary Care. Finally, to provide guidance for MSM personnel involved
in the development of additional campaign pieces, we created a style guide outlining
standards for logo usage, color palette, typography, and photography.

The materials and assets we developed are in the final stages of approval and are
scheduled to be rolled-out in early 2020. MSM and campaign leadership have been highly
complimentary of our work to date; we are currently in discussions to create additional
pieces to further the impact and success of the campaign.



e campaign identity
e positioning statement

e brand standards

Research Modes Used:
Stakeholder Interviews
Desk Research

Y THE WORLD NEEDS WHAT WE DO BEST

THE CAMPAIGN FOR MOREHOUSE SCHOOL OF MEDICINE

The Campaign for Morehouse School of Medicine is seeking to inspire and
attract support from new and current donors to strengthen the School's
standing as an integral element of a healthcare system that meets
society’s most critical needs while serving the interests of all.

The Campaign offers donors a channel to help fund five strategic,
solutions-focused initiatives that enhance physician training, expand
the reach of medical research, increase community access to care,
support clinical innovations, and grow future ranks of physicians
committed to the wellbeing of underserved populations.

IDENTITY ELEMENTS | PREFERRED LOGO IDENTITY ELEMENTS | TYPOGRAPHY

DOWNLOAD L0GOS

IDENTITY ELEMENTS | COLOR PALETTE 24

OIN Famity (Ligh, Medum, Bola

ABCDEFGHIJKLMNOPQRST
abcdefghijklmno0123456789
ABCDEFGHIJKLMNOPQRSTU
abcdefghijklmno0123456789
ABCDEFGHIJKLMNOPQRS
abcdefghijkim0123456789

Atoe semson oL, Regear, i, St
ABCDEFGHIJKLMNOP
abcdefghijkimno0123
ABCDEFGHIJKLMNOP
abedefghijkimno0123
ABCDEFGHIJKLMN
abcdefghijkimo012345s

6
ABCDEFGHIJKLMNOPQRST
abedefghijkimno012345678

Y THE WORLD NEEDS WHAT WE DO BEST

Q
AMPAIGN FOR MOREHOUSE SCHOOL OF MEDICINE + 8
QRS T
45678
o

T

5

PQR
78

©C cu ©C oC

IMP,

ourKss 36,55.0
RoB 127,148,155
e




IMPACT

D THE WORLD NEEDS WHAT WE DO BEST

THE CAMPAIGN FOR MOREHOUSE SCHOOL OF MEDICINE

e stationery system

e powerpoint template
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Title of Divider Section

Subhead of text slide

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Morbi
pellentesque nisi ac vehicula bibendum. Nullam tellus sem, mattis
eget magna pretium, tincidunt finibus tellus. Aliquam aliquam turpis sit
amet diam faucibus, ac sagittis justo tempus.

« Lorem ipsum dolor sit amet, consectetur adipiscing elit.
< Nunc in leo vitae magna egestas ultricies nec nec mi.
< Etiam luctus tellus nec finibus finibus.

+ Nam eu tellus sodales, luctus enim ac, viverra dui.
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e overview brochure
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We know that health equity does not happen A / MSMiis diversifying the héalth sciences
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e portfolio folder

e Thomas center brochure
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 Medicine is on a mission to serve the underserved and solve the most pressing problems in
linnovations, community service, pipeline programs, and.
in this country and around the globe. With your support, we can doso
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MAKE AN IMPACT.

People of color are frequently left out of data collection and analysis. Leaving out people of color also hurts patients
of other ethnicities. As science and medicine attempt o understand the entirety of the human condition and
develop healthcare that is specialized, cost-effective, and efficient, the work will be incomplete f alarge part of the

population is ignored.

“Inever would have known I could do this if it
weren't for this program. It made me want to
work with underserved populations, and to

serve communities like the one I came from.”
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MSM is more than a medical school. It is an
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To create this kind of transformation in
the world, MSM is transforming itself. We

invite you to be part of that transformation. . ’ .
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