
Lowell School

 Situation  Founded in 1965, Lowell School is an independent school in Washington D.C. that serves 

children age 2 through 8th grade and promotes collaborative learning with an emphasis 

on conceptual understanding and creative, critical, and analytical thinking.  Seeing 

its enrollment level off in an intensely competitive private school marketplace, school 

leadership realized that the school lacked a strong brand presence and messaging that 

conveyed Lowell’s distinctiveness among like-minded institutions. It sought a partner to 

guide it through a comprehensive rebranding process to identify its most compelling 

strengths and establish a new brand that would help support enrollment, retention, 

fundraising, and school pride.

 Solution  TDC implemented a wide-ranging discovery campaign that included focus groups, 

phone interviews, and one-on-one discussions with a broad cross-section of the Lowell 

community. This included parents of current and graduated students, school leadership, 

faculty members, donors, and even parents of children accepted by Lowell who enrolled 

elsewhere. We also analyzed the branding and marketing communications of peer and 

aspirational schools in the surrounding area and around the country. In addition, we 

reviewed Lowell’s recent marketing materials.

    The findings from our research were synthesized into key takeaways that informed 

a new positioning statement, theme line, and message platform. In addition, we 

developed a revised brand identity, brand look and feel, and a brand standards 

guide, all of which were applied to a various marketing materials, in particular, 

a redesign of Lowell’s website, as well as a viewbook and print advertising. We 

identified a number of critical photo imaging needs for Lowell and worked closely 

with the school’s photographer to address them. We also implemented a digital 

marketing campaign that included search engine marketing, rich blog content, 

Facebook ads, and email blasts.

 Solution  The resulting work was well-received by Lowell’s leadership and board, and was also 

recognized by the MarCom Awards with a Platinum Award, the highest honor. 
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Institution Positioning Messaging
Pre-Primary

National Child  
Research Center 

A model preschool using current research to 
guide a play-based education model 

NCRC was founded in 1928, and is the oldest preschool in DC.  They provide a collab-
orative approach to preschool education in an environment that nurtures the whole 
child, fosters partnerships with families, and is committed to the inclusion  
of children with special needs. Children learn with developmentally appropriate  
practices in a diverse, respectful community. NCRC created and still uses a 
long-standing model of a play-based preschool.

Franklin Montessori 
School-Forest Hills Campus

Montessori education that develops each 
individual child

Franklin Montessori uses the Montessori curriculum to build independence, academ-
ic skill, and life skills. It allows children to blossom and flourish, no matter what their 
strengths and weaknesses may be, in a welcoming and diverse community that reflects 
the real world.

Concord Hill School Established PreK-3 education in a small class 
environment

Children at Concord Hill School learn to make connections among subjects throughout 
each year with an integrated curriculum that incorporates the core subjects of math,  
language arts, and social studies with art, music, library, physical education, science,  
and technology. The school fosters a culture of respect and harmony in a small 
classroom environment that is safe and nurturing.

Bright Horizons Leading national provider of PreK to early el-
ementary education and employer-sponsored 
childcare

BH helps children advance their skills in core areas such as literacy, math, and science, as  
well as in other essential areas such as art, social and emotional well-being, and health and 
wellness. The curriculum is more academically challenging than many peer institutions.

Chevy Chase-Bethesda 
Community Children’s 
Center

High quality part–time childcare CCBC believes that learning happens through play. Through play, children learn to be 
curious and flexible, solve problems, and handle differences. At CCBC, children learn to 
develop a healthy sense of identity and self-esteem in a warm, fun, and enriching place.

Temple Sinai Nursery 
School

Nationally recognized Jewish preschool At  TSNS, children experience the world in an expansive way and develop strong  
social-emotional skills through investigative learning and hands-on exploration with  
authentic materials.

St. Alban’s Early Childhood 
Center

Premier early learning program Based on child-initiated and teacher-facilitated activities, the educational program 
includes creative expression, languages, reading readiness, math, science, music,  
outdoor play and socio-emotional development in a classroom setting that reflects  
the demographics of the region and is economically and ethnically diverse.

Kindergarten

Georgetown Day School Progressive education Through interactive, interdisciplinary study, students are taught to think critically about  
the world around them and to look for ways to contribute positively. The curriculum values 
leadership, social justice, public speaking, service learning, outdoor education, and athletics, 
with a progressive approach to education.

Competitors

name

National Child 
Research Center

ncrcpreschool.org

tagline

Setting the  
Standard

Pre-Primary Schools

Identity Website Strategic Plan

overview

Founded in 1928, NCRC is the oldest continuously 
operating preschool in DC. It serves children from 
ages 2-1/2 to 5 and has a long history of working 
in collaboration with parents, establishing a diverse 
community, and inclusion and support of children 
with special needs.

NCRC is founded on the premise that “research 
should inform practice.” Accordingly, its faculty and 
staff stay abreast of leading best practices and 
early childhood development research and look to 
incorporate this thought leadership into the NCRC 
experience.

visual expressions

Key Takeaways

NCRC prides itself on being up-to-
date on the latest advancements in 
early childhood. It touts its faculty 
and staff as among the most 
talented in the nation, supported by 
ongoing training and professional 
development in research-driven 
best practices. This message makes 
sense, given the school’s name.

Like many other schools in this 
review, NCRC highlights its com-
mitment to diversity and inclusion, 
caring environment, and play-driven 
learning. These messages are con-
veyed in a relatively direct, matter-of-
fact manner.

look and feel

The brand look and feel of NCRC 
comes across as more of an asso-
ciation or government agency than 
a preschool. The condensed serif 
typeface and the acronym of the 
full name of the school solidifies 
this feel. 

Impression: community-based, 
friendly, official

key messaging

Mission: …the National Child Research Center 
provides a collaborative approach to preschool 
education in an environment that nurtures the 
whole child, fosters partnerships with families, 
and is committed to the inclusion of children with 
special needs. A highly trained, multi-disciplinary 
faculty employs developmentally appropriate 
practices, supported by ongoing professional 
development and sound research. Essential to its 
role as a model of early childhood education is the 
creation of a diverse, respectful community. 

Website home page
Foundation.
Wonderment.
Possibilities.
Discovery.
Together.
Connections.
Problem-Solve.
Perspective.
Transform.
Moments.
Magical.

NCRC. Setting the Standard

NCRC |  NatioNaL ChiLd ReSeaRCh CeNteR 

Leading the Way Strategic Plan 2011-2016

increase NCRC’s leadership role in the 
early childhood development community

NCRC  |  NatioNaL ChiLd ReSeaRCh CeNteR
Leading the Way Strategic Plan
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Collaboration and Leadership
We will increase NCRC’s leadership role in the early childhood development community by sharing
our model of play-based preschool education with others, collaborating with other early childhood
educators both locally and across the country, learning from other leaders in the field and better
communicating the distinctive attributes of the NCRC approach. Our objectives are: 

� define, communicate and share NCRC’s model of early childhood education with members of the early
childhood development community, both regionally and nationally.

� Continue to strengthen partnerships with local public schools to have an impact on the expansion of
high quality early childhood education for all children in the region.

� identify and pursue opportunities to utilize our model to benefit children both within and beyond NCRC.

� Utilize technology to increase accuracy and usefulness of data collection and statistical reporting.

� expand research opportunities at NCRC and ensure use of current research to inform and shape
programmatic offerings.

Competitors

Identity Website

visual expressions

Competitors

Key Takeaways

While there is little that is remarkable 
or unique about its messaging, the 
schools features many quotes from 
parents, board members, school 
leadership, and other members of 
the Capital City PCS community 
throughout its website.

look and feel

Capital City Public Charter School 
has a corporate brand look and 
feel, similar to that of a financial 
institution. The photography used 
throughout the material, however, 
is warm and friendly. There are 
some stylistic inconsistencies 
throughout the material; some 
pieces feature flowing lines and a 
relaxed presentation while others 
have a more rigid layout.

Impression: stodgy, corporate, 
engaging imagery

Annual Reports

Public Charter Schools

key messaging

Mission: 

Capital City Public Charter School enables a 
diverse group of students to meet high ex-
pectations, develop creativity, critical thinking, 
and problem-solving skills, achieve a deep 
understanding of complex subjects, acquire 
a love of learning, along with a strong sense 
of community and character. We will graduate 
young adults who are self-directed, intellectu-
ally engaged and possess a commitment to 
personal and civic responsibility.

overview

Capital City PCS serves 973 students from Pre-K 
through 12th grade.

Its instructional approach incorporates current 
research and best practices, and revolves around 
the following core elements:

Deeper Learning
•  critical thinking
•  problem solving
•  collaboration

Authentic Experiences
•  participating in fieldwork
•  meeting experts
•  engaging in research
•  presenting work to a real audience

Personalized Instruction
•  low student-teacher ratios
•  daily advisory/class meetings
•  ongoing individual assessment
•  strong parent/school collaboration

Whole Child Approach
•  social curriculum
•  arts integration into core curriculum
•  sports/fitness program and health education

name

Capital City Public 
Charter School

ccpcs.org

tagline

Innovation 
and Excellence 
in Education

ANNUAL
R E P O R T

2011

“When Capital City was fi rst founded in 2000, 
we did not have plans for a high school 
program.  When we began graduating 8th 
grade students four years later, we became 
concerned at the limited high school options 
in our city that offered a rigorous program for 
ALL students.  We were also alarmed by the 
discouraging statistics for high school students 
in our city –fewer than 60% graduating from 
high school, far fewer entering college, and 
a very small percentage graduating.  

We were inspired to create a high school 
program that would provide the benefi ts 
of a small school environment, including 
personalized instruction and the ability for 
students to be known well by their teachers 
and peers.  We were inspired to create a 
program that would continue the project- 
based approach of our Lower School and 
teach students the critical thinking and 
communication skills that they will need 
to be successful in college and beyond.   

We added the following words to our school’s 
mission: ‘We will graduate young adults who 
are self-directed, intellectually engaged, and 
possess a commitment to personal and civic 
responsibility.”’ 

–Karen Dresden, Founder and Head of School, in 
her commencement remarks to the Class of 2012

2013-05-14 CCPCS-AR-FINAL-05132013.indd   4 5/16/13   10:56 AM
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2012 
G r a d u at i o n
Capital City has focused on preparing all the members of the senior class 
academically, socially and emotionally for success in college, and helping 
each of our students with the college admissions process. The college 
process is a new endeavor for most families at Capital City. Seniors 
prepared for the next chapter in their academic lives at twice-weekly 
meetings known as Senior Seminar. “From Senior Seminar I learned about 
important things I had to do when I was working on college applications. 
I learned about the Free Application for Federal Student Aid (FASFA) 
and how to apply, about the D.C. Tuition Assistance Grant (DC TAG), and 
how to formally ask my teachers for recommendations,” explains Melissa 
Paiz, a member of the Class of 2012.

In 2012, all 41 of Capital City’s fi rst class of graduating seniors were 
accepted into college, and were awarded $2.3 million in scholarships. 
In addition, 17% of our graduating seniors received the Capital City Torch 
Award, signifying that they were the fi rst in their family to blaze the trail 
of earning a high school diploma.

The Class of 2012 won the Double the Numbers Youth Media 
Competition with “Why Do I Want to Go?” a series of refl ections from 
Capital City’s fi rst graduating class about their college aspirations. Says 
Community Values Scholarship Winner Liliana Gonzalez in the fi lm, “I want 
to pursue higher education because education is power. I want to make 
a change in my Hispanic community, since many of us don’t go to college. 
So, I’ll be the fi rst one to go to college, and I’m very proud of that!”

The talents and excellence of the Class of 2012 may have been 
acknowledged in college acceptances and scholarship awards, but for 
the majority of the students there is a gap between the funding they 
have and the funding they need to pay for college. Nationally, 35% of 
low-income minority students drop out of college during their fi rst year. 
Many struggle to pay for college tuition, books, travel, meals, and other 
expenses. At Capital City, we plan to offer our alumni support services 
beyond high school that we know will be vital to their success. 

Senior Accomplishments

Nelson Cruz won the Susana de 
Moya Scholarship Fund award 
“to merit academic excellence 
and inspire Dominican youth by 
providing a financial award to be 
used for educational purposes in 
combination with mentorship.”

Liliana Gonzalez and Nelson 
Cruz were awarded two-year 
scholarships donated by Capital 
City staff in recognition of their 
understanding of and respect 
for our Community Values.

Jonah Best will attend the 
Tisch School of the Arts of New 
York University, where he was 
awarded a $100,000 scholarship 
as part of NYU’s MLK Scholars 
program. 

Madison Leathers won a Posse 
Scholarship, a four-year, full-
tuition leadership scholarship, to 
Sewanee: University of the South.

Mayra Romero won the Herb 
Block Scholarship, providing her 
with a full two-year scholarship 
to Montgomery College. 

Jared Perez won a Mayor’s 
Scholars award of $7,000 
towards his UDC tuition thanks 
to his academic standing.

2013-05-14 CCPCS-AR-FINAL-05132013.indd   3 5/16/13   10:56 AM

Our Mission

Capital City enables a diverse group of students 

to meet high expectations; develop creativity, critical 

thinking, and problem-solving skills; achieve a deep 

understanding of complex subjects; and acquire a love 

of learning along with a strong sense of community 

and character.  We will graduate young adults who 

are self-directed, intellectually engaged, and possess 

a commitment to personal and civic responsibility.

2013-05-14 CCPCS-AR-FINAL-05132013.indd   2 5/16/13   10:56 AM

“It’s been a really incredible experience to work 
with this model; to be the only Expeditionary 
Learning High School in Washington, DC; to 
follow the Coalition of Essential Schools model; 
to implement a progressive educational model 
with a racially diverse group of students, students 
with learning disabilities, English as a second 
language students, and students with academic 
needs. Nobody else is doing it. This high school 
is a collegial network of professionals who are 
deeply committed to working together and 
collaborating to be sure that students are ready 
to go to college and beyond. Everyone here is 
committed to meeting social and emotional 
needs, and getting to know each child well. We 
truly are a unique school in the city, and I am very 
proud of that.” 

Founding Upper School Principal, Kathy Byrd
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    ANNUAL 
REPORT

2011-2012
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Identity Website

visual expressions

Competitors

Key Takeaways

Sidwell conveys its Quaker origins 
and principles in virtually all of its 
communications channels. This 
perspective is also reflected in its 
messaging, which is direct and 
unflowery, and focuses on how 
the school provides a challenging 
curriculum for students of all ages in 
order to prepare them for success 
and service to others. 

look and feel

Sidwell has a very traditional and 
restrained look and feel. While 
the material is consistent and 
well-executed, there is very little 
stylistically that sets Sidwell apart 
or is unique. 

Impression: traditional, classic, 
uninspiring

Kindergarten

key messaging

Mission:  
Guided by the values and beliefs of the Religious 
Society of Friends, Sidwell Friends School is com-
mitted to creating a diverse co-educational com-
munity and actively seeks students, faculty, staff, 
administrators and trustees from different racial, 
cultural, religious and economic backgrounds. 
The School nurtures and values a rich intellectual 
environment which embraces genuine respect 
for individual talents, perspectives and opinions. 
Above all, Sidwell Friends believes profoundly that 
the nature of its diverse community inherently 
enriches and informs moral growth while teaching 
important and lasting lessons about the Quaker 
belief that “there is that of God in everyone.”

Annual Fund Drive Video Series:

“It’s Great to Have Friends”

overview

Founded in 1883, Sidwell is a PreK–Grade 12 co-
ed day school with campuses in the Tenleytown 
neighborhood of DC (Middle & Upper Schools) and 
Bethesda (Lower School). While the school was 
founded as a Quaker institution and incorporates 
Quaker/Friends principles in its approach, its ad-
missions is merit-based and not based on religion.

Currently 1,149 students are enrolled and are 
taught by 156 teachers on staff. The Lower School 
program is geared toward mastery of basic 
language arts and math skills, and encourages cre-
ative expression. All classes have team teachers, 
with one teacher for every 10–12 students.

name

Sidwell Friends 
School

sidwell.edu

tagline

None

CommuniCations Brand audit

Lowell School

The Design Channel

March 2016

3

Brand Audit

Definition and Purpose

We define a brand audit is a dynamic process of discovery. It involves examining 

all existing branded communications material produced by Lowell. The  

analysis is based on comparing the existing communications material with a set 

of fundamental ideals and qualities associated with good visual and verbal com-

munications. The audit provides critical analysis of strengths and weaknesses 

in the existing communications effort and, at the same time, provides important 

information in establishing that change may be needed. The process can also 

assist in garnering the necessary support for implementing change later on.

Perceived Value and Benefits

By studying the existing communications, awareness is built around Lowell’s total 

brand identity and the image it is projecting. The brand audit will help define a 

strategy for improving the whole communications effort. It articulates strengths and 

weaknesses of individual projects through an objective framework and relates these 

findings on a broader scale. This greater perspective allows Lowell to plan a course 

of action to enhance and maximize its branding and communications effort. 

The audit gives managers of branding and marketing communications more tools 

to work with. It provides the opportunity to exercise more control in managing 

the overall image and promotion activities of an organization. More control means

enhanced quality, a higher level of consistency, greater brand integrity, and 

ultimately, a more efficient and effective way to create or form a marketplace 

preference for the Lowell School brand.

Methodology

The analysis is based on visual and messaging content and objectively comparing 

the existing brand communications material with a set of fundamental ideals and 

qualities associated with good branding and marketing communications pieces. The 

following fundamental elements are referred to as “observable characteristics.” 

They provide the backdrop for evaluating an organization’s existing communications.

These components are:

1. Consistency – uniformity within a greater whole

2. Distinctiveness – uniqueness, memorability

3.  Suitability – appropriateness and compatibility with the  

organization’s purpose and general nature

4.  Clarity of messaging – coherence, simplicity, directness, 

transparency of content

5. Attractiveness – ability to capture attention, staying power

6.  Versatility – adaptability to various media

7.  Nomenclature – system for referring to yourself, your name, or set of names

8.  Technical quality – execution of materials, photography, imagery, etc.

The following pages include an executive summary of the audit, specific recommenda-

tions for making improvements, and an overall strategy for next steps. The addendum 

presents exhibits of the various communications material with annotated notes.

8

Existing Communications

Recruitment/School Fair 
Packet

this packet serves as an 
extremely useful tool for 
explaining the Lowell approach 
to building an integrated 
curriculum platform through 
Pre-Primary, Primary, and 
middle school. the messaging 
and content in the pieces do a 
really good job of describing 
curriculum and connectivity 
throughout the programs. 

a few comments to keep in mind 
moving forward: the production 
level is quite low and the inserts, 
for example, come across as 
low-level data sheets. When the 
logo icon (main building and 
landscape scene) is enlarged, 
as on the cover of the pocket 
folder, it really emphasizes the 
need for this to be redrawn. also, 
when this icon is reversed out 
to white (as on the inserts), it 
looks like an x-ray image—not 
very aesthetically pleasing. 
the use of an additional color 
palette is a good way to identify 
and separate the different 
inserts. these (or more refined) 
additional colors should be 
formalized and added as a 
secondary color palette to a 
brand standards guide and 
utilized in more materials.

The 
foundation of 

life-long learning 
is established in the 

early years of a child’s 
education. That’s why we 

choose to focus on meeting 
the unique needs of 

children age 2½  
through 8th grade. 

Learn more about the benefits of a 
Pre-Primary–8th grade education at Lowell

1640 Kalmia Road NW
Washington, DC  20012

202.577.2000 
202.577.2001 (fax)

admissions@lowellschool.org
www.lowellschool.org
www.facebook.com/lowellschooldc

Mission
Lowell’s mission is to create an inclusive community of 
life-long learners in which each individual is valued and 
respected.

LOWELL MIDDLE SCHOOL

more

Voice
Choice
Discovery
Independence
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Existing Communications

Capital Campaign 
Materials

the Capital Campaign brochure, 
a highlight of the campaign, has 
good storytelling and messaging 
around the theme of “Building 
on success.” the campaign 
brochure also incorporates a 
more extensive color palette, 
which gives it vibrancy and 
visual appeal. unfortunately, the 
other campaign components are 
not as well integrated with the 
brochure. The major renovation and expansion of the 

Parkside building—scheduled to begin in 

the summer of 2013—will incorporate LEED 

(Leadership in Energy and Environmental 

Design) features and make the building ADA 

(Americans with Disabilities Act) accessible. 

This rendering shows our current plans for 

the light-filled building. Details have not been 

finalized.

To learn more about this project,  

contact Stew Bromberg,  

Capital Campaign Director 

sbromberg@lowellschool.org 

or 202.577.2056

Educating Children from Pre-Primary  
through Middle School

Lowell’s mission is to create an inclusive 

community of life-long learners in which 

each individual is valued and respected.

Lowell Middle School responds to the enthusiasm of early adolescent learners by providing 
them with opportunities to acquire the knowledge, understanding, and skills they need in 
a relevant, challenging, and exploratory environment. Learning in this environment helps 
them take responsibility for themselves, address life’s challenges by thinking creatively, 
and function successfully in all aspects of society. 

The Lowell School expansion project will happen in two phases. Preparations began with 
the initial renovation of the existing Parkside building during the summer of 2010, which 
has increased our capacity from 290 to 350 students and created a fresh, welcoming, and 
student-friendly environment. The 6th grade began their Lowell Middle School experience 
in the fall of 2010 with more spacious and renovated classrooms, a science lab with ample 
lab and prep space, a library, a multipurpose room, art spaces, and gathering places, in 
addition to the existing music and theater spaces.

Phase I of the expansion is scheduled to begin during the summer of 2013, and is designed 
to increase the School’s capacity to 400 students and will allow us to provide two sections 
of 6th, 7th, and 8th grade, which is just the right size for a small middle school. This 
phase will include a major renovation and expansion of the Parkside building that will 
incorporate LEED (Leadership in Energy and Environmental Design) features and make 
the building ADA (American with Disabilities Act) accessible. This space will include a 
light-filled entrance, a black-box theater with a scene shop, a band room, a recording 
studio, and additional art rooms. The building’s design will add a wonderful balance 
to the campus landscape and main building profiles. The cost of Phase I is currently 
estimated at $5.5 million.

Phase II is scheduled to be completed in time for Lowell School’s 50th anniversary 
celebration in 2015. This final phase of the Master Plan will be highlighted by the 
expansion of the pool and gym, providing both spectator spaces and a new larger pool. 
The locker rooms and shower facilities will also be upgraded. Environmentally sensitive 
demolition of the Fraser building will also be completed during this phase of the project. 
The space will be used for an artificial turf recreation area, allowing for year-round play 
suited to younger students and increased flexibility for physical education and after-
school activities. This will be installed above a new underground parking facility. The cost 
of Phase II is currently estimated at $4 million.

Lowell School has thrived over the years as families have partnered with the School to 
envision its future and transform dreams into realities. Lowell has become the school it is 
today because, year after year, families and friends have continued to believe in Lowell’s 
mission and have generously given their time, expertise, and financial support. 

The proposed facilities will support the School’s expanded program and benefit all of 
Lowell’s students by providing improved facilities, new instructional spaces, and safer, 
more convenient access to the campus. They will bring Lowell to an even higher level of 
competitiveness among its peers in the Washington, DC area and provide the School with 
the ability to build a self-sustainable future. 

THE CaMPUS 
MaSTEr PLaN

BUILDING 
fOr THE 
fUTUrE

1640 Kalmia Road NW 
Washington, DC  20012
202.577.2000     
f 202.577.2001   
www.lowellschool.org

BUILDING 
oN SUcceSS
A Campaign for Lowell School

Located in our nation’s busy capital, in a quiet residential neighborhood tucked between 
Rock Creek Park and 16th Street, Lowell School is an independent, co-educational Pre-
Primary through 6th grade school. Children at Lowell experience a rich and rigorous 
program that fosters active and collaborative learning. In Lowell’s diverse and inclusive 
community, each child is valued and respected.

Dedicated teachers encourage curiosity and help children acquire fundamental skills and 
deep conceptual understandings at a challenging and developmentally appropriate pace. 
The academic curriculum promotes problem solving and creative, critical, and analytical 
thinking. It is supported by a strong social curriculum that develops interpersonal skills, 
multicultural understanding, and community engagement. Lowell prepares its students 
to be responsible global citizens for the 21st century.

The curriculum also provides many opportunities for students to pursue topics that interest 
them and to extend their learning beyond the traditional boundaries of classrooms and 
textbooks. At Lowell, students learn that no idea is too big to explore, and they gain 
confidence and competence when they apply new ideas. 

Adding the Middle School is the next step in Lowell’s evolution and follows the School’s 
growth and movement since its inception in 1965 on Lowell Street. With the purchase of 
the former Marjorie Webster Junior College on Kalmia Road in 1997, Lowell was able to 
add 4th grade, which met in the Marjorie Webster House building during its first year on 
campus in 1998–1999. In the fall of 1999 the entire school moved to the new campus and 
5th and 6th grades were added. The new campus and the availability of space sparked the 
discussion of future expansion to include 7th and 8th grades. 

Lowell’s Middle School program builds naturally from the foundations created in the 
Pre-Primary and Primary Schools. At the same time it is designed to meet the unique 
needs of middle school students. Young adolescents experience great physiological, 
psychological, and social changes. Their needs can best be met in a middle school setting 
like Lowell’s which offers a student-centered program that addresses both academic and 
social development. In our program students learn the course content and the academic 
and social skills that allow them to transition easily to any public or private high school.

LOWELL 
SCHOOL

THE MIDDLE 
SCHOOL

THE CaSE fOr LOWELL SCHOOL

BUILDING oN SUcceSS  
A Campaign for Lowell School

Our goal is to raise $3 million to complete  

the renovation of the Parkside Building and 

the expansion of our middle school. Your 

generous contributions can help make this 

dream a reality. Please join us as we build 

Lowell’s future!

The major renovation and expansion planned 

for the Parkside Building will allow Lowell 

to expand its rich program for all children 

and provide middle school students with an 

inspiring 21st century learning environment 

they can call their own.

from a small nursery school in Cleveland 

Park to the flourishing community it is today 

because, year after year, families and friends 

have continued to believe in our mission 

and have partnered with the School to 

envision the future and transform dreams 

into realities.

At Lowell,
children are respected for who they are and 

what they can do.

Dedicated teachers spark their curiosity, foster 

their intellectual and social growth, and guide 

them with passion and care into a lifetime of 

learning.

Throughout a Lowell education, children learn 

that no idea is too big to explore. They acquire 

the skills they need to solve problems, create 

works of art, and explain difficult concepts. By 

participating actively in meaningful learning 

experiences, children develop confidence and 

efficacy.

When they cross the threshold to Lowell’s new

Middle School,
students build on the strong foundation 

created in the Pre-Primary and Primary Schools. 

They delve into increasingly sophisticated 

ideas and hone vital skills. Their experience 

is enriched by opportunities to pursue their 

intellectual passions, learn more about social 

and environmental advocacy, and take on 

greater leadership roles within the School.

This new space
for the Middle School, pictured on the  

back, will include 

•	a	spacious	library	and	technology	center,

•	two	fully-equipped	science	labs,

•	a	black-box	theater	designed	for	teaching	 

drama and theater tech,

•	grade-level	gathering	spaces,	

•	a	band	room,

•	an	art	suite,	and

•	a	living	roof.

Lowell has grown
BUILDING ON SUCCESS

BUILDING oN SUcceSS  
A Campaign for Lowell School

Our goal is to raise $3 million to complete  

the renovation of the Parkside Building and 

the expansion of our middle school. Your 

generous contributions can help make this 

dream a reality. Please join us as we build 

Lowell’s future!

The major renovation and expansion planned 

for the Parkside Building will allow Lowell 

to expand its rich program for all children 

and provide middle school students with an 

inspiring 21st century learning environment 

they can call their own.

from a small nursery school in Cleveland 

Park to the flourishing community it is today 

because, year after year, families and friends 

have continued to believe in our mission 

and have partnered with the School to 

envision the future and transform dreams 

into realities.

At Lowell,
children are respected for who they are and 

what they can do.

Dedicated teachers spark their curiosity, foster 

their intellectual and social growth, and guide 

them with passion and care into a lifetime of 

learning.

Throughout a Lowell education, children learn 

that no idea is too big to explore. They acquire 

the skills they need to solve problems, create 

works of art, and explain difficult concepts. By 

participating actively in meaningful learning 

experiences, children develop confidence and 

efficacy.

When they cross the threshold to Lowell’s new

Middle School,
students build on the strong foundation 

created in the Pre-Primary and Primary Schools. 

They delve into increasingly sophisticated 

ideas and hone vital skills. Their experience 

is enriched by opportunities to pursue their 

intellectual passions, learn more about social 

and environmental advocacy, and take on 

greater leadership roles within the School.

This new space
for the Middle School, pictured on the  

back, will include 

•	a	spacious	library	and	technology	center,

•	two	fully-equipped	science	labs,

•	a	black-box	theater	designed	for	teaching	 

drama and theater tech,

•	grade-level	gathering	spaces,	

•	a	band	room,

•	an	art	suite,	and

•	a	living	roof.

Lowell has grown
BUILDING ON SUCCESS
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Existing Communications

Annual Reports

there are unique variations in 
size and format in the Lowell 
annual reports over the years. 
the overall design layouts and 
print quality is quite good. 
there is also warm, friendly 
photography throughout the 
annual reports with some 
outstanding images that capture 
Lowell’s unique facilities and 
energetic and fun student life. 

developing an annual report 
is an opportunity to tell a 
compelling story and present a 
vision (in addition to thanking 
people and organizations for 
their generosity). Lowell can 
do a better job of developing 
themes for the annual reports 
with aspirational and engaging 
messaging. Why not have a 
pronounced message theme on 
the covers and tell more success 
stories of students, families, and 
faculty throughout?
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budgET
2010–11

GROSS TUITION—89%

ANNuAL GiviNG & OTHER FuNDRAiSiNG—6%

AuXiLiARY PROGRAMS—3%

iNvESTMENT & ENDOWMENT TRANSFER—2%

SALARIES & BENEFITS—63%

FiNANCiAL ASSiSTANCE—13%

PROGRAM EXPENSES—4%

GENERAL & ADMiNiSTRATivE—6%

MAiNTENANCE & CAPiTAL iMPROvEMENT—5%

FiNANCiNG—1%

revenues

expenses

     $8,302,057

annuaL GivinG
(gifts & pledges payable in FY ’11)
unrestricted. . . . . . . . . . . . . . . . . . . . . . . . . . . . . $382,964             
Hospitality . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  27,164
ToTal .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $410,128

CapiTaL CaMpaiGn 
(gifts & pledges)
Building on Success . . . . . . . . . . . . . . . . . . . . .  $1,367,585
Hospitality . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  7,960
ToTal .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $1,375,545

endoWMenT 
(gifts & pledges)
unrestricted. . . . . . . . . . . . . . . . . . . . . . . . . . . . .  $13,850
Abigail Fund /Teacher Salaries . . . . . . . . . . . . . . . .  2,150
Financial Assistance. . . . . . . . . . . . . . . . . . . . . . . . . . .  100
Wiebenson Camperships. . . . . . . . . . . . . . . . . . . . . . . 350
ToTal .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $16,450

GranTs & MaJor GifTs 
Financial Assistance. . . . . . . . . . . . . . . . . . . . . . . . . $7,500 
Professional Development . . . . . . . . . . . . . . . . . . . 40,587 
ToTal .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $48,087

parenTs assoCiaTion
(After expenses)
Auction . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  $168,831
Bazaar . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .  3,505
Book Fair . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 2,497
Casino Night . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 1,033
Library Donations . . . . . . . . . . . . . . . . . . . . . . . . . .  1,214
Receipts Program . . . . . . . . . . . . . . . . . . . . . . . . . . . . 148
Staff Appreciation. . . . . . . . . . . . . . . . . . . . . . . . . .  4,660
ToTal   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $181,888

Grand ToTaL  .  .  .  .  .  . $2,032,098
(unaudited figures for 9/1/10 to 6/30/11)

FuNdRAISINg
Lowell School

2010-11 summary

LOWELL 
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2009-10 Annual Report
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Jacqueline de Gramont
Beth Lower
Rebecca Maxwell
Don McRae
Wendy Meltzer
Carol Pier
Dan Pier
Colleen Robertson
Laila Sultan
Carol Wilson

BaZaar
Wes Bizzell, Co-Chair
Cheri Bridgeforth-Castillo, Co-Chair

Ricky Albores
Mario Argueta
Amy Bacon
Filiz Basbug
Ebony Burnette-Joseph
Rosa Aurora Chavez Eakle
Jacqueline de Gramont
Kim Dettor 
Saule Drusken
Beth Ginter
Chris Ginter
Kenya Gumbs
Chris Hart 
LeeAnn Hart
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Steve Lane
Eliza Leighton
Michel Martin

Jacqui Lieberman 
Divina Peters-Natter
Colette Pike
Franc Rosario
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Juliette Searight
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Dana Spencer
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Tricia Warren 

BooK faIr
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Laila Sultan, Co-Chair
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Hilda Gitchell 
Joe Gitchell
Charmaine Hamman
Melody Hayes

Katrina Holliday
Ethan irwin
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Don McRae
Henry Levin
Amanda Liddle
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La’Tonya Sullivan
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Susan Lyle, Coordinator
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Drew Ades
Lisa Ades
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Matt Fraidin
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Kim Freeman
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Jen Hackett
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Lisa Klein
Susan Lyle
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Molly Rauch
Ama Romaine
Jess Rosenbaum
Karen Schachter
Dan Spencer
Renee Stasio

eVery day In tHe pre-primary 
school, dramatic play stretches 
children’s imaginations and 
develops skills such as  
cooperation, communication,  
and problem solving. It is an 
essential way that children make 
sense of the world around them. 
they take things they have seen  
or heard and try them out in  
new settings, first imitating 
what they have observed and 
then elaborating based on their 
experience and knowledge. play 
is serious learning that is also 
pleasurable and deeply satisfying.

just what  
       the doctor ordered
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STUDENT COUNCIL GRANTS FOUR WISHES
Now in it’s fifth year, the Primary School Student Council’s teacher grant 
program is thriving. Each year, Council members hold muffin and bagel 
sales to raise money, solicit proposals from teachers in all the divisions,  
and make hard choices about how to distribute the money they have 
raised. In the 2014–15 school year, they funded four proposals with 
“Muffin Grants”:

• Mario Argueta received money to expand the collection of wood-
working materials and tools for children to use in the Pre-Primary  
art studio.

• Karen Balian was able to buy books in Spanish for her 2nd grade 
classroom library, including El Conejito Knuffle by Mo Willems and  
Lily y Su Boso by Kevin Henkes.    

• Art Teacher David Vickers used his grant from the student council to 
acquire a wedging board for the Parkside art studio.

• The Student Council also came through for PE Teachers Jamal Butler 
and Doug Nowlin who needed nets, balls, and paddles for two new 
ping pong tables purchased through another budget.

Students Contribute to A Culture of Giving 

THE CLASS OF 2015 LEAVES THEIR MARK
Inspired by their study of the Civil Rights Movement and the book 
Warriors Don’t Cry by Melba Pattillo Beals, the class of 2015 worked with 
parent Linda Williams over the course of two years to bring Ernest Green, 
one of the Little Rock Nine, to Lowell. Students wrote letters to Green 
explaining why they hoped he would come, negotiated his speaker’s fee, 
and planned and carried out a fundraising plan. When they were just 
dollars away from their goal, two students in the class reached into their 
pockets and offered the final donations. Making it possible for all 5th–8th 
graders to hear Green’s inspiring story was a singular gift from these 
students to their peers.

The class of 2015 celebrated their graduation with yet another generous 
gift to the school. Holding a car wash and bake sale, which they 
strategically planned for a busy Saturday when many families were on 
campus for swim lessons and Book Fair Family Day, they raised a total of 
$1,048.75 for Lowell’s endowment.
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SCHOOL

2014-15 Annual Report
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Lowell’s mission is to create an 
inclusive community of life-long 
learners in which each individual is 
valued and respected.

THIS ANNUAL REPORT and its 
wide audience give us a chance 
to acknowledge and thank all the 
individuals and institutions who 
contributed to making 2012–2013 
a banner year. The ways in which 
the Lowell community supports 
our program are as diverse as the 
community itself. We celebrate 
them all. 

Your charitable financial support 
represents over 5% of the annual 
budget. Your gifts to Building on 
Success over the last three years 
have raised over two-thirds our 
$3 million campaign and enabled 
us to secure financing and begin 
construction on time, even as we 
continue fundraising for Parkside. 
The Annual Auction for Financial 
Assistance raised a record-breaking 
$60,000 for Dollars for Scholars and 
a total of over $164,000. And, 95% 
of current families participated in 
Annual Giving. 

2012–2013 will always be a 
special year in Lowell history. We 
graduated our first 8th grade class 
with pride and excitement and sent 
to high schools very confident and 
accomplished, well-educated and 
open-hearted students. 

Other highlights include launching 
the 1:1 iPad program in 4th-8th 
grades, hosting our very first 
STEMFest, sending the 8th grade 
class to Costa Rica on a Spanish 
immersion and service-learning trip, 
and enhancing the Pre-Primary and 
Primary School playgrounds. We 
are extremely grateful for all who 
helped make it possible for us to 
offer such a high quality, relevant, 
and exciting education at Lowell.

You will see virtually every family 
represented in the roles of volunteer 
efforts and fundraising initiatives in 
this report. Without this support, 
Lowell simply could not be the 
welcoming, warm, and exciting 
community it is for all us—adults 
and children alike.

The extraordinary commitment of 
our community to contributing so 
generously in so many ways is what 
makes Lowell strong and makes us 
proud to be leaders.

Jay Rapp 
Chair of the Board 

Debbie Gibbs 
Head of School
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2012–2013
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Research Modes Used:

Stakeholder Interviews

Faculty Focus Groups

Parent Focus Groups

Parents of Alumni Interviews

Student Interviews

Competitive Brand Benchmarking

Communications Audit



• positioning and signature

• new brand identity

• one voice message platform

Research Modes Used:

Stakeholder Interviews

Faculty Focus Groups

Parent Focus Groups

Alumni Interviews

Donor Interviews

Competitive Branch  
Benchmarking

Communications Audit

Lowell is an independent Pre-K to 8 school that provides an innovative, rigorous, and  

experience-based curriculum for a diverse student body. Students gain the knowledge, skills, 

and social and emotional literacy to become members of a new generation of creative leaders 

and problem-solvers who value service to others.

The Lowell experience 1) instills a love of learning through the unwavering optimism and  

relentless commitment of the school’s faculty and administration; 2) establishes critical thinking 

and problem-solving skills by employing leading-edge, research-based teaching methodologies;  

3) includes diverse perspectives, cultures, and traditions as essential components of the curriculum, 

and 4) engages students in a down-to-earth and welcoming environment.

Students are encouraged to dream and are provided respectful support and direction to turn  

what they imagine into realities. They are equipped to move confidently on to the next stage of 

their academic and personal growth as a result of their participation in and guidance from a  

program that has redesigned educational excellence.

Educational Excellence Redesigned



When using the Lowell School logo, there 

must be an adequate amount of space 

surrounding it in order to ensure legibility, 

clarity, and prominence. In addition, 

there is a minimum allowable size for 

the logo; if this is violated, legibility is 

compromised.

x
4x

Minimum Size

1.25”

To ensure legibility, the lockup must 

be at least 1.25” wide. If the lockup 

must be smaller than 1.25” then use 

the logo only (no tagline).

L O G O  C O N F I G U R A T I O N 2.2

2x

Clear Space

There is always a minimum area of open 

or clear space around the logotype void 

of imagery or visual interference. 

Alignment

There is only one way to lock up the 

logotype with the tagline as shown here. 

2x

2x

O U R  B R A N D  I D E N T I T Y

2.8

Engaged-Student  

Environmental Scenes

These images feature students engaged 

in fun, exciting learning situations. 

Students should be focused on a single 

activity and not be looking directly at 

the camera. The photos should also have 

an interesting point of view and/or be 

cropped in a compelling way.

These scenes should be used as larger, 

dominant images in publications.

P H O T O G R A P H Y  S T Y L E  (Continued)

2.5C O L O R  P A L E T T E

Color enhances the power of our 

branding. To ensure color in our work 

is consistently bold, yet simple, we’ve 

refined a rich color system for use in all 

of our marketing and communications. 

The main school color is a distinctive 

green—chosen because of its vibrant 

and positive appearance while bringing 

to mind the school’s natural setting. 

Secondary and tertiary color palettes are 

also an integral part of the approved 

color system. 

The saturated and neutral color palettes 

serve to balance the bright colors in the 

secondary palette.

P R I M A R Y  C O L O R  P A L E T T E

CMYK  0, 76, 100, 0

RGB   242, 101, 34

HEX   #f26522 

PMS 166

S E C O N D A R Y  C O L O R  P A L E T T E

CMYK  78, 0, 100, 2

RGB   5, 153, 73

HEX   #059949 

PMS 362

CMYK  30, 20, 19, 58

RGB   110, 114, 111

HEX   #6a756f 

PMS 424

CMYK  0, 96, 93, 2

RGB   210, 35, 42

HEX   #d2232a 

PMS 1795

CMYK  0, 31, 100, 0

RGB   254, 188, 17

HEX   #febc11 

PMS 7409

CMYK  83, 1, 0, 0

RGB   0, 167, 227

HEX   #00a7e3 

PMS 2995

CMYK  100, 53, 2, 16

RGB   0, 91, 170

HEX   #005baa 

PMS 2945

CMYK  0, 34, 58, 0

RGB   250,168,95

HEX   #faa85f 

PMS 1485

T E R T I A R Y  C O L O R  P A L E T T E

CMYK  0, 48, 50, 0

RGB   244,132,115

HEX   #f48473 

PMS 170

CMYK  0, 3, 43, 0

RGB   255,226,146

HEX   #ffe292 

PMS 1205

CMYK  405, 1, 0, 1

RGB   144,205,240

HEX   #90cdf0 

PMS 2905

CMYK  53, 26, 0, 0

RGB   125,167,216

HEX   #7da7d8 

PMS 7453

CMYK  34, 0, 42, 0

RGB   146, 205, 139

HEX   #92cd8b 

PMS 358

CMYK  14, 36, 95, 46

RGB   135, 104, 36

HEX   #876823 

PMS 1265

S A T U R A T E D  C O L O R  P A L E T T E

CMYK  23, 38, 89, 70

RGB   96,85,30

HEX   #60551e 

PMS 455

CMYK  17, 17, 97, 48 

RGB   132, 132, 37

HEX   #848425 

PMS 620

CMYK  17, 25, 22, 51

RGB   145, 116, 107

HEX   #917465 

PMS 409

CMYK  23, 37, 45, 65

RGB   103, 85, 69

HEX   #675543 

PMS 7532

CMYK  16, 11, 11, 27

RGB   154, 155, 157

HEX   #9a9b9d 

PMS Cool Grey 6

N E U T R A L  C O L O R  P A L E T T E

CMYK  12, 8, 9, 23

RGB   187, 192, 195

HEX   #bbc0c3 

PMS Cool Grey 4

CMYK  23,  16, 13, 46

RGB   143, 144, 145

HEX   #8f9091 

PMS Cool Grey 8

CMYK  11, 3, 25, 3

RGB   229, 228, 197

HEX   #e5e4c5 

PMS 5807

CMYK  19, 6, 34, 12

RGB   185, 190, 158

HEX   #b9be9e 

PMS 5793

3.1

The Lowell viewbook is an example of 

a high-level communications piece that 

incorporates all of the new Lowell School 

brand identity elements—including 

messaging, color palette, typefaces, and 

various image styles. 

It also presents the rich and flexible 

design sensibility built into the brand 

identity system. 

V I E W B O O K

D E V E L O P I N G  L I F E L O N G  L E A R N E R S

A fundamental passion of Lowell School is fostering children’s curiosity and  

wonder about the world surrounding them. Our learning environment and 

teaching methods actively encourage children to ask questions and search for 

solutions rather than wait for answers to be given to them. By gaining knowledge 

and skills through their own efforts and hands-on experiences, Lowell students 

develop inquisitive minds as well as the tenacity to keep on learning. 

Our faculty

Opera singer. Mechanical engineer. Lawyer. Author. Marine Biologist. Poet. 
Choreographer. Lifelong educator. These are just a few of the extraordinary 
people who teach at Lowell. In addition to BAs, MAs, and PhDs in education 
and related fields, our teachers bring an eye-opening range of knowledge and 
life experiences to our learning environments. What unites the entire staff 
is an infectious enthusiasm for helping children gain skills and insights that 
enable them to realize what they can imagine for themselves. Every teacher 
goes the extra mile to challenge and support their students and guide them to 
become lifelong learners.

The Lowell campus

Our campus and facilities offer ideal opportunities and resources for 
exploration, learning about and practicing sustainability, and turning ideas 
into realities. We’re located on a beautiful 8-acre, tree-filled setting with 
terraced gardens and even a stream right in our front yard. You’ll also find 
a makerspace, an engineering fabrication lab, two multimedia labs, three 
science labs, three libraries, a spacious dance studio, a state-of-the-art 
theater, three art studios, a gym, and heated indoor pool. 

Learning beyond the classroom

Much of our students’ learning also takes place outside of our school.  
We provide frequent field trips to landmarks, museums, and locations of  
interest that let students come face-to-face with history or engage in  
transformational experiences. And, during Middle School years, we take 
students on extended trips outside the DC metro area and even overseas to 
open their eyes and minds to new perspectives, values, and ways of life.

L E A R N I N G

LO
V

E
 O

F

We start each day saying hi to our 

friends—sometimes we even say it in a 

different language. 

There’s a creek at my school and lots of trees. Our 

teacher helps us plant flowers and lettuce in our gar-

den. Once we found a cocoon and our teacher taught 

us how it helps a caterpillar become a butterfly.

There is a Wonder Lab where we learn about bugs 

and magnets and other things. Did you know math 

can help you build stuff? We built a boat and made 

art called sculpture. We even opened a bakery where 

we wrote orders down in a special notepad and served 

snacks. We also learn yoga, ask lots of questions, and 

play instruments. I have so much fun. I love all the 

things I get to learn at my school.

E D U C A T I O N A L  E X C E L L E N C E  R E D E S I G N E D

E N G A G E DD
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E M B R A C I N G  D I V E R S I T Y  A N D  

M U L T I C U L T U R A L I S M

Since its founding in 1965, Lowell has been a community that actively  

embraces diversity and inclusivity in all forms. Not only do we welcome  

students and families who reflect a broad range of traditions, orientations, 

and cultures, but we also regard diversity and multiculturalism as vital assets 

for learning and personal growth. 

Navigating today’s world

From our youngest learners to our Middle School students, we introduce 
and reinforce the understanding that diversity promotes collaborative and 
intellectual skills that are essential for developing solutions and leading 
meaningful lives. In our curriculum, we also examine cultural competency 
as a pathway to social equity and justice, how diversity manifests itself 
within other cultures, and even how biodiversity factors into our future 
survival and evolution.

An integral part of Lowell

While we incorporate these values into the classroom and curriculum at 
Lowell, we also include them in administrative decision-making, hiring, 
and professional development. Our director of diversity and Diversity 
Committee of our Board of Trustees enable us to think strategically about 
identifying areas for growth and supporting diversity education for parents 
and all segments of the Lowell community.

“  I  D O N ’ T  T H I N K  I  C O U L D  H A V E  

A S K E D  F O R  A  B E T T E R  C O M M U N I T Y  

T H A N  T H E  O N E  I  G R E W  U P  I N  

A T  L O W E L L . ”

    – Lowell Graduate

We start each day saying hi to our 

friends—sometimes we even say it in a 

different language. 

There’s a creek at my school and lots of trees. Our 

teacher helps us plant flowers and lettuce in our  

garden. Once we found a cocoon and our teacher 

taught us how it helps a caterpillar become a butterfly.

There is a Wonder Lab where we learn about bugs 

and magnets and other things. Did you know math 

can help you build stuff? We built a boat and made 

art called sculpture. We even opened a bakery 

where we wrote orders down in a special notepad 

and served snacks. We also learn yoga, ask lots of 

questions, and play instruments. I have so much 

fun. I love all the things I get to learn at my school.

2.12

One of the key branding elements are 

the visual storytelling composite images. 

These pieces use a variety of images, 

textures, illustrations, and handwriting 

to create a collage that tells a unique 

story. Care should be taken to ensure 

that these pieces are well-balanced, 

incorporate a variety of elements and 

have a good sense of heirarchy.

V I S U A L  S T O R Y T E L L I N G

Color Silhouettes

Documentary-Style 

Environmental Images

Impactful Background Imge

Artistic Elements and Textures

Handwriting Element

Composite story

Silhouetted Portraits  

Black and White Portrait

One of the key branding elements on 

the website will be the home page 

slider images featuring a mix of the 

visual storytelling collages and full 

slider images. 

3.3W E B S I T E  G R A P H I C S

• brand standards



• print advertising

• website

1640 Kalmia Road NW
Washington, DC  20012
T 202–577–2000
admissions@lowellschool.org

Academic Rigor  
for Today’s World
Our leading-edge curriculum is carefully designed  

to invite learners of all ages to ask questions, think  

conceptually, and link themes and insights across 

subject matters. 

Call us to schedule a tour or attend an Open House to 

learn about our transformational learning experiences. 

Visit LowellSchool.org to learn more.

Academic Rigor for Today’s World
Call us to schedule a tour or attend an Open House to  

learn about our transformational learning experiences.

Visit LowellSchool.org to learn more.

1640 Kalmia Road NW
Washington, DC  20012
T 202–577–2000
admissions@lowellschool.org



• viewbook

LOWELL SCHOOL IS AN INDEPENDENT PRE-K TO 8TH GRADE 

SCHOOL FOUNDED IN 1965 THAT EMBRACES A LEADING-EDGE, 

RESEARCH-BASED CURRICULUM INTENTIONALLY DESIGNED TO  

NURTURE  THE  DEVELOPMENT  OF  INQUIS IT IVE , CREAT IVE ,  

ANALYTICAL, AND CONFIDENT LEARNERS. 

OUR STUDENTS ARE GUIDED TO SEE LEARNING AS A JOYOUS PROCESS  

THAT BUILDS ACADEMIC AND LIFE SKILLS. WE GIVE THEM THE TOOLS 

TO BECOME CREATIVE LEADERS AND PROBLEM SOLVERS WHO VALUE  

SERVICE TO OTHERS. AND, OUR FACULTY IS AMONG THE BEST  

ANYWHERE, BRINGING PASSION AND MASTERY OF THEIR SUBJECT 

MATTER, ALONG WITH A LOVE FOR EDUCATING CHILDREN, TO OUR 

INNOVATIVE HANDS-ON LEARNING ENVIRONMENT.

FURTHERMORE, YOU WON’T FIND A MORE DOWN-TO-EARTH AND 

WELCOMING COMMUNITY THAN THE ONE HERE.

COME SEE HOW WE HAVE REDEFINED EDUCATIONAL EXCELLENCE 

TO EMPOWER CHILDREN WITH THE SKILLS THEY NEED TO TURN 

THEIR DREAMS AND ASPIRATIONS INTO REALITIES.

Going to school at Lowell is like going 

on an adventure. 

We use physics and electricity to design MagLev train 

systems. We learn to write code and build robots. And 

we don’t just read about history from books—we get 

to organize a mock election and do a debate on the 

Constitution.

Teachers don’t always tell us what to do. Sometimes 

they let us choose the topic that interests us, and we 

get to work on it and then present our project to the 

whole class. We don’t just fill out worksheets. We put 

on plays, create 3-D maps, build websites in Spanish, 

and go on great field trips. Sometimes I wish the 

school day didn’t have to end.

3-5 STORY

B I G  P I C T U R E  T H I N K I N G :  

O U R  I N T E G R A T E D  C U R R I C U L U M 

We’re big believers in fostering expansive conceptual thinking in our students, even at 

a young age. That’s why our emergent curriculum in Pre-Primary School intentionally 

combines concepts and skills from different disciplines in student-driven projects and 

investigations. And, why we’ve structured the curriculum from Kindergarten through 

Middle School around an essential theme or idea that integrates different areas of 

study that students encounter throughout each year. These themes include adaptation, 

change, systems, structures, diversity, community, and others. 

Our curriculum encompasses a full complement of traditional academic classes as 

well as programs in the arts, technology, and physical education. This facilitates the 

acquisition of strong basic skills as well as deep, conceptual understandings, resulting 

in learning experiences that are rigorous in the best sense of the word.

I N T E G R A T E DC
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Building knowledge

Students discover how an idea resonates across different subject areas—from 
math to art—and gain knowledge and ways of thinking that build the 
scaffolding for future learning. For example, a 2nd grader at Lowell comes to 
understand how people adapt to their environments. In the 3rd grade, the 
student can apply that knowledge to analyze the forces of change that occur 
when people migrate and interact with an existing population. Then in the 
4th grade, the study of systems enables students to assess human impact on 
natural environments and processes. 

Advantages

This depth of integration in the Lowell curriculum develops higher-order 
thinking skills and invites greater understanding of the issues of the world  
at large. Most importantly, it equips students with the ability to  
see connections across seemingly unrelated areas and find  
solutions in innovative ways.

“ THE INTEGRATED CURRICULUM IS  

OUTSTANDING. NO OTHER SCHOOL  

PROVIDES THIS TO THE DEGREE  

THAT LOWELL DOES.”

    – Lowell Parent
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E M B R A C I N G  D I V E R S I T Y  A N D  

M U L T I C U L T U R A L I S M

Since its founding in 1965, Lowell has been a community that actively  

embraces diversity and inclusivity in all forms. Not only do we welcome  

students and families who reflect a broad range of traditions, orientations, 

and cultures, but we also regard diversity and multiculturalism as vital assets 

for learning and personal growth. 

Navigating today’s world

From our youngest learners to our Middle School students, we introduce 
and reinforce the understanding that diversity promotes collaborative and 
intellectual skills that are essential for developing solutions and leading 
meaningful lives. In our curriculum, we also examine cultural competency 
as a pathway to social equity and justice, how diversity manifests itself 
within other cultures, and even how biodiversity factors into our future 
survival and evolution.

An integral part of Lowell

While we incorporate these values into the classroom and curriculum at 
Lowell, we also include them in administrative decision making, hiring, 
and professional development. Our director of diversity and Diversity 
Committee of our Board of Trustees enable us to think strategically about 
identifying areas for growth and supporting diversity education for parents 
and all segments of the Lowell community.

“  I  D O N ’ T  T H I N K  I  C O U L D  H A V E  

A S K E D  F O R  A  B E T T E R  C O M M U N I T Y  

T H A N  T H E  O N E  I  G R E W  U P  I N  

A T  L O W E L L . ”

    – Lowell Graduate



• email blasts

• Facebook ads


