Georgetown University McDonough School of Business

Situation

Solution

Result

Georgetown University is widely recognized as one of the world’s leading
academic and research institutions. Its McDonough School of Business is likewise
seen as a highly distinguished center for developing visionary business leaders,

entrepreneurs, and policymakers.

Given its thought leadership at the frontiers of markets, finance, and global
enterprise, the McDonough School of Business has a continuous need for
communications pieces that accurately—and attractively—present its programs
and developments to the audiences it seeks to engage. As a result, McDonough
has turned to The Design Channel to create a range of recruiting and marketing

communications materials over recent years.

Our approach to creating materials that serve different programs and purposes
within McDonough has been to establish a familial look and feel among the various
pieces while still allowing each piece to have a unique presentation. We've achieved
this for the following:

e Executive Degree Viewbook

e Certificate Program Packet

® McDonough School of Business General Brochure

e Research and New Faculty Brochure

We have always received enthusiastic responses to our work for McDonough from
our client. The pieces have supported their ongoing recruiting and branding goals.
Recently our Executive Degree Program viewbook won a Platinum Award from
the MarCom Awards, an international awards competition that recognizes
outstanding creative achievements by marketing and communications
professionals. We maintain an ongoing relationship with McDonough and are

continually enlisted to work on projects for the school.
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o certificate program packet
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o general brochure
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o research and new faculty
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