
The City of Ballston

 Situation  Ballston is a major urban community located in Arlington County, Virginia within 

the National Capital Region surrounding Washington, DC. The Ballston Business 

Improvement District (Ballston BID) is an organization that promotes investment and 

interest in the community and is responsible for developing Ballston as a destination 

for tourists, visitors, entertainment, business, education, and residential living. Its 

mission is to enhance Ballston’s stature as a center for research, innovation, science, 

and technology, and to showcase the area as a vibrant urban destination.

   In order to fulfill its mission, the BBID saw that it needed to better define its brand 

and overall messaging to strengthen support for its development agenda. While it 

has coordinated programs to launch new companies, sponsored and publicized local 

events, launched beautification and place-making initiatives, BBID realized that a 

more focused brand would further help position the area as a highly desirable place 

to visit, live, work, and play.

 Solution  The Design Channel has partnered with Ballston for the last several years to help 

advance its mission. We have worked on a number of branding and marketing 

communications programs promoting Ballston as the region’s epicenter for 

discovery, elegant high-rise living, upscale hotels, shopping, fine dining, inviting 

green spaces, and other elements that contribute to a business- and resident-

friendly community. In these assignments, TDC has been able to take Ballston BID’s 

foundational brand and make it even more impactful through applications in a 

variety of media.

 Results  Through our efforts and other BBID initiatives, Arlington has become known as a 

center for the “creative class,” having the highest concentration of workers in science 

and technology in the Washington, DC. region—with Ballston being recognized as the 

area’s engine for research and innovation. It has become well known as a community 

that’s powered by new ideas and fresh thinking and admired for its livability and 

dynamic attractions.



Where minds meet.
Ballston is the place to find your genius, to explore your imagination, and to make 

your dreams reality. Join a community that brings ideas to the next level by bringing 

inspiration to the street level. Feel the energy of businesses and people connected 

block by block by focus and ingenuity. Plug into a place that’s full of ideas but 

open for creation. Where it’s comfortable and easy to thrive no matter who you are. 

Discover why Ballston could be the perfect place for you.
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STRATEGIC ADVANTAGES
• Most Scientists/Technologists per square mile 

in the US – Ballston has a high concentration of 

science and technology organizations. It is home 

to the Defense Advanced Research Projects 

Agency (DARPA), Office of Naval Research, the Air 

Force Office of Scientific Research, the National 

Science Foundation, Homeland Security Research 

Projects Agency, Virginia Tech, Accenture, 

Applied Predictive Technologies and CACI. These 

organizations continue to attract many nonprofit 

organizations, think tanks and private sector 

companies that are also making innovations in 

science and technology.

• Strong Presence of Higher Education 

Organizations – Ballston has a convergence of 

higher education institutions including the Virginia 

Tech Advanced Research Institute, Marymount 

University, George Washington University and 

nearby George Mason University.

• Convenience and Access – The opening of the 

Silver Line places Ballston in the epicenter of the 

Northern Virginia metro-served markets, no longer 

at the end of the line; the 17,000+ households 

in Tysons will soon have direct Metro access to 

Arlington employers.

Where assets abound.

STRATEGIC ADVANTAGES
• Transit and Mobility Options – Ballston is a key 

stop along the Metro Orange Line and the new 

Silver Line, with about 26,000 trips per day. It 

is also a bus transit hub, with about 9,000 trips 

per day. Ballston also has 6 Capital Bikeshare 

stations and serves as the commercial intersection 

of many of Northern Virginia’s major arterials and 

highways—Route 66, Glebe Road, Fairfax Drive 

and Wilson Boulevard. It is located only 8 miles 

from Washington National Airport. Ballston has 

been designated the most walkable neighborhood 

in Arlington, earning a walk score of 94 from 

Walkscore.com.

• Office Densities – Ballston is composed of nearly 

8,300,000 SF of primarily high-rise, high density 

office uses with over 31,000 employees.

• Residential Options – The BID boasts over 8,000 

residential units, both rental and owner occupied, 

representing a range of market-rate options 

necessary for a vibrant live-work community. 

These include rental apartments, mid-price and 

luxury condominiums, retirement living and nearby 

single-family homes.

• Access to Culture and Recreation – Recreation 

opportunities in the Ballston area include Quincy 

Park, Arlington Arts Center and Kettler Capitals 

Iceplex. Other entertainment venues are The 

Comedy Spot and a 12-screen Regal Cinema, 

both located at the Ballston Common Mall. Ballston 

includes about 1,000,000 SF of retail space.

Destination Book

The challenge from the client was to be different and edgy, yet accessible, in creating 

a piece reviewing the organization’s accomplishments for the past year and initiatives 

moving forward. Powerful, full-page photos of environments,  events, and amenities 

showcase Ballston’s attractiveness and energy. These images coupled with high-level 

messages successfuly presented Ballston as a forward-looking, creative community.



LaunchPad Challenge Viewbook & Videobook

The Ballston BID LaunchPad Program offered startups from all types of industries 

the opportunity to develop and grow their ideas within a supportive, professional 

network while becoming a part of the Ballston community.  The LaunchPad Challenge 

component of the program provided a competitive framework for entrepreneurs to 

present business plans and turn their enterprise dreams into reality. 

TDC designed a viewbook and videobook showcasing the program’s contestants and 

partners that aligned with the unique look and feel of our other Ballston BID materials.



Restaurant Challenge Booklet

The 2014 Ballston Restaurant Challenge presented an opportunity for established and 

aspiring restaurateurs to bring the “Next Signature Restaurant” to Ballston. Participants 

competed before a panel of Ballston property and business owners, and local culinary 

celebrities, including renowned chef Mike Isabella. 

TDC designed a booklet to tell this story. The piece featured participant bios, restaurant 

concepts, and mouth-watering food photography, all presented in our unique look and 

feel for Ballston BID.



Public Displays of Innovation—Urban Art Project

Ballston BID initiated a program to create an ongoing series of urban art attractions that 

reinforced Ballston’s prominence as a hub of innovation and creativity. The program 

consisted of nine distinctive art installations in the Ballston area. 

TDC designed an exhibition and created a video that documented the artists’ concepts 

and work. The exhibition was located in the Works in Progress gallery at the Artisphere—

Arlington’s visual and performing arts venue. Our design for the gallery highlighted 

various facets of the works as they were being developed, the vision of the artists 

behind them, and more.

Video (Click to view)



Media Packet

This piece highlighted the news coverage Ballston BID received in 2014 in print, 

broadcast, radio, and online. It also housed documentation of all earned media outreach 

efforts and coverage in a distinctive but practical jacket design.



Ballston FRESHFARM Market 
May–October, 3:00–7:00pm  
Welburn Square Park near  
the Ballston Metro Station

PRESENTED BY:

FRESH FOOD EVERY THURSDAY

FIRST THURSDAY OF EACH MONTH
Featuring Beer/Wine Garden & Live Music

BALLSTON

Farmers Market 

We created a poster and postcard highlighting the Ballston Farmers Market, a 

popular event featuring live music, chef gatherings, beer gardens, and fresh food 

from local farms.
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placemakiNG
• Medians 

The Ballston BID is continuing the transformation of Fairfax 

Drive into a grand boulevard with dramatic landscaping.  As we 

continue to preserve last year’s vibrant landscaping, the BID is 

now moving forward in implementing a bold, orange-dotted 

hardscape on the noses of the medians along Fairfax Drive.  

• Gateway Signage 

With sleek new gateway signs designed and fabricated, the 

Ballston BID has identified four gateway locations within 

the Ballston boundary where they will be installed.  These 

signs will create a sense of arrival when coming to the 

neighborhood, in addition to enhancing overall wayfinding.

ballsToN QuarTer
• Ballston Quarter will be a completely reimagined experience.  

From the ground to the sky, Ballston Quarter will be unique, 

authentic and a breath of fresh air.  This new destination will 

have places where you can feast, celebrate, express your style 

and gather.  The Ballston BID supported developer Forest City 

as well as Arlington County throughout the past year planning 

stages of the redevelopment.  We will continue to partner 

with them during construction, which is planned to begin in 

mid-2016.  A number of retailers will stay open during the 

three-year redevelopment, including Regal Cinema, Kettler 

Capitals Iceplex and CVS.  Ballston Quarter will offer an open-

air, urban retail environment coupled with a remodeled, interior 

concourse.  This new and engaging place will host a unique and 

vibrant mix of curated stores, restaurants and entertainment 

venues—365,000 SF in addition to Macy’s.  The new mall 

design will also include an open-air public plaza gathering space 

and an intimate mews entrance along Wilson Boulevard for the 

community to enjoy.  

“ National Rural Electric Cooperative 
Association (NRECA) is proud to 
have been in Ballston since 1996— 
almost 20 years!  We were attracted 
to Ballston because we knew that 
its location and proximity to major 
highways and multiple public  
transportation options would be 
attractive to our talented workforce, 
which comes to us from all over the 
DC Metro area.” 

shaara romaN
Senior Vice President,  
Human Resources, NRECA

T H E  O P E N I N G  O F  T H E  S I L V E R  L I N E 

P L AC E S  B A L L S TO N  I N  T H E  E P I C E N T E R  

O F  T H E  M E T R O - S E R V E D  M A R K E T S 

I N  N O R T H E R N  V I R G I N I A ,  W I T H  A B O U T  2 6 , 0 0 0  

T R I P S  P E R  D A Y.   I N  A D D I T I O N ,  B A L L S T O N  H A S 

B E E N  R E C O G N I z E D  A S  T H E  M O S T  W A L K A B L E 

N E I G H B O R H O O D  I N  A R L I N G T O N .

INFRASTRUCTURE

7.8
millioN sQuare FeeT 
oF commercial space

real esTaTe acaDemic 
challeNGe
• Over the last six months of 2015, the Ballston BID and Virginia 

Tech’s National Capital Region have explored mutually beneficial 

partnership opportunities.  The result of this effort has been the 

development of an Academic Challenge that asks student teams 

to conceptually engage on cases based in the real world and a 

scoping exercise where Virginia Tech Real Estate students have an 

opportunity to work with the Ballston BID on pressing, current 

challenges in the real estate realm.  

• Academic Real Estate Challenge 

The Academic Real Estate Challenge will be led by Virginia 

Tech’s Real Estate Program with support from the National 

Capital Region Operation’s office.  The Ballston BID, as a lead 

partner of the Academic Challenge, will help market and 

publicize the Challenge.

• Academic Challenge Summary and Structure 

The Real Estate Challenge will focus on conceptually  

exploring challenges within the host community.  The 

Academic Challenge will be marketed nationally and 

internationally to university real estate programs.19 
leeD-cerTiFieD  
builDiNGs

Annual Report 

We designed the 2015 annual report with a “connectivity” theme emphasizing 

how Ballston, VA is becoming the epicenter of the National Capital Region and the 

destination of choice for businesses and individuals.
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