The City of Ballston

Situation

Solution

Results

Ballston is a major urban community located in Arlington County, Virginia within

the National Capital Region surrounding Washington, DC. The Ballston Business
Improvement District (Ballston BID) is an organization that promotes investment and
interest in the community and is responsible for developing Ballston as a destination
for tourists, visitors, entertainment, business, education, and residential living. Its
mission is to enhance Ballston’s stature as a center for research, innovation, science,
and technology, and to showcase the area as a vibrant urban destination.

In order to fulfill its mission, the BBID saw that it needed to better define its brand
and overall messaging to strengthen support for its development agenda. While it
has coordinated programs to launch new companies, sponsored and publicized local
events, launched beautification and place-making initiatives, BBID realized that a
more focused brand would further help position the area as a highly desirable place
to visit, live, work, and play.

The Design Channel has partnered with Ballston for the last several years to help
advance its mission. We have worked on a number of branding and marketing
communications programs promoting Ballston as the region’s epicenter for
discovery, elegant high-rise living, upscale hotels, shopping, fine dining, inviting
green spaces, and other elements that contribute to a business- and resident-
friendly community. In these assignments, TDC has been able to take Ballston BID’s
foundational brand and make it even more impactful through applications in a
variety of media.

Through our efforts and other BBID initiatives, Arlington has become known as a
center for the “creative class,” having the highest concentration of workers in science
and technology in the Washington, DC. region—with Ballston being recognized as the
area’s engine for research and innovation. It has become well known as a community
that’s powered by new ideas and fresh thinking and admired for its livability and
dynamic attractions.



Where minds meet.

Ballston is the place to find your genius, to explore your imagination, and to make

your dreams reality. Join a community that brings ideas to the next level by bringing

Ballston

inspiration to the street level. Feel the energy of businesses and people connected

Business . ) . , .
Impr_ovement block by block by focus and ingenuity. Plug into a place that’s full of ideas but
District open for creation. Where it's comfortable and easy to thrive no matter who you are.

Discover why Ballston could be the perfect place for you.




Destination Book

The challenge from the client was to be different and edgy, yet accessible, in creating
a piece reviewing the organization’s accomplishments for the past year and initiatives
moving forward. Powerful, full-page photos of environments, events, and amenities
showcase Ballston’s attractiveness and energy. These images coupled with high-level
messages successfuly presented Ballston as a forward-looking, creative community.
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LAUNCHPAD CONTESTANTS

= O T e

success
is all

around.

LaunchPad Challenge Viewbook & Videobook

The Ballston BID LaunchPad Program offered startups from all types of industries
the opportunity to develop and grow their ideas within a supportive, professional
network while becoming a part of the Ballston community. The LaunchPad Challenge
component of the program provided a competitive framework for entrepreneurs to
present business plans and turn their enterprise dreams into reality.

TDC designed a viewbook and videobook showcasing the program’s contestants and
partners that aligned with the unique look and feel of our other Ballston BID materials.



Where foodies meet.
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Restaurant Challenge Booklet

The 2014 Ballston Restaurant Challenge presented an opportunity for established and
aspiring restaurateurs to bring the “Next Signature Restaurant” to Ballston. Participants
competed before a panel of Ballston property and business owners, and local culinary
celebrities, including renowned chef Mike Isabella.

TDC designed a booklet to tell this story. The piece featured participant bios, restaurant
concepts, and mouth-watering food photography, all presented in our unique look and
feel for Ballston BID.
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PUBLIC DISPLAYS OF INNOVATION

Public Displays of Innovation s the ongoing public art initiative of the Ballston Business Improvement District (BBID)

Public Displays of Innovation—Urban Art Project

Ballston BID initiated a program to create an ongoing series of urban art attractions that
reinforced Ballston’s prominence as a hub of innovation and creativity. The program

Video (Click to view)

consisted of nine distinctive art installations in the Ballston area.

TDC designed an exhibition and created a video that documented the artists’ concepts
and work. The exhibition was located in the Works in Progress gallery at the Artisphere—
Arlington’s visual and performing arts venue. Our design for the gallery highlighted
various facets of the works as they were being developed, the vision of the artists
behind them, and more.
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Media Packet

This piece highlighted the news coverage Ballston BID received in 2014 in print,
broadcast, radio, and online. It also housed documentation of all earned media outreach
efforts and coverage in a distinctive but practical jacket design.



RESH FOOD EVERY THURSDAY
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Farmers Market

We created a poster and postcard highlighting the Ballston Farmers Market, a

popular event featuring live music, chef gatherings, beer gardens, and fresh food
from local farms.



THE OPENING OF THE SILVER LINE PLACEMAKING

PLACES BALLSTON IN THE EPICENTER
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Annual Report

We designed the 2015 annual report with a “connectivity” theme emphasizing
how Ballston, VA is becoming the epicenter of the National Capital Region and the
destination of choice for businesses and individuals.




