Arlington Convention Branding Guidelines
and Visitors Service

T

stayArlingo




Introduction

Welcome to the “StayArlington” brand identity standards. As we move forward it’s important that all our
communications are clear, consistent and compelling. The development of a strong brand identity in the mar-

ketplace is integral to our business success.

A number of core elements form the foundation for a strong brand identity. Among these are the positioning
statement, logo, tagline, typography, and color palette. Guidelines for these, as well as other brand assets, are

included in this guide.

Taken together, the elements of this guide provide the tools necessary to express our brand identity in a strong
and integrated manner. Understanding these core identity elements will allow you to create communication
materials that fully express our brand to our audiences. From our positioning strategy to our messages, from
typography to graphics to photography, our foundational brand elements are bolder and more powerful than

ever before.

On the following pages, we present the tools we have at our disposal. While we must have standards, flexibility
is built in — so we can solve, directly and practically, our most pressing business needs. This is a guide not only
of parameters but also of inspirations. It starts to put in place all the possibilities of this great, enduring and

newly energized brand.



Positioning

Positioning Concept:

Arlington, Virginia—National History. Local Flavor.

What Arlington Stands for:
Arlington, Virginia, offers a unique and value-filled combination of national history, local culture and

unexpected fun.

Our Brand Promise:

Stay in Arlington for the perfect mix of impressive national history and unexpected local discoveries.

Our Brand Positioning:

Arlington, Virginia, is a convenient, affordable and vibrant destination for leisure and business travelers. In addi-
tion to being home to numerous national monuments and historical attractions, Arlington offers first-class shop-
ping,

diverse dining and an eclectic local arts and entertainment scene. It’s where visitors find a unique mix of national

history and local flavor.



Messaging and Support Points

History:
Home to many historical sites such as Arlington National Cemetery, the Marine Corps War Memorial
(Iwo Jima), the Air Force Memorial, the Pentagon Memorial, and more. Easy access to the National Mall,

monuments and world-renowned museums

Accessibility:
It's easy to get around Arlington by foot, Metro or car. It's close to virtually every popular attraction in the
capital region. Close to most popular attractions in the capital region: minutes by Metro to the Mall, walk to

Georgetown, a short drive to Northern Virginia’s wineries, and more.

Authentic:

Lively and unique urban villages, ethnic foods, eclectic local arts and entertainment.

Fun:
Diverse culinary experiences, world-class shopping and nightlife, a thriving arts and entertainment scene, and

proximity to major-league sports.
Discovery:
Arlington offers unique experiences and unexpected moments such as discovering a charming cafe, a funky

boutique, an intimate live-music venue or a striking public art display. Arlington is full of these gems.

In Arlington, you get the best of everything when it comes to national historic attractions, local culture and fun!



The logotype and tagline together is the organi-
zation’s signature and represents the positioning

statement and brand attributes.

It is intended to build brand awareness by
creating a visual connection between Arlington,

Virginia, and the public or marketplace.

The integration of “StayArlington” with with its
unique typography treatment combined with the
powerful tagline establishes a distinctive and
proprietary visual representation for the

Arlington tourism mission.

The StayArlington logotype is considered art-
work and may not be recreated or modified in
any way. Never adjust the size, placement or
color of either element of the logotype. The
logotype should never be recreated by setting it
in a typeface. Only use the approved electronic
files provided by the Arlington Convention and

Visitors Service.

Logotype and Tagline

Accessible

The lowercase styling of the

word “stay” is welcoming and

friendly—helping to

emphasize how accessible

Arlington really is.

stay

History

Arlington is full of national
monuments and historic
sites and of course is next
door to Washington, DC.
This part of the tagline
sets up the concept of

major sites to see.

Discovery

The red dot of the “i”
symbolizes the unique
experiences and unexpected
moments and other gems

Arlington has to offer.

Fun

The playful type with a
combination of big and
small letters along with
the color rhythms sug-
gests the eclectic environ-
ment and variety of fun

activities in Arlington.

Arlinglon

National History. Local Flavor.

Authentic

The second part of the
tagline contrasts the first
by suggesting the unique
local culture and authen-
tic experiences Arlington

has to offer.



Logotype and Tagline * Lock Up and Alignment

Clear Space
There is always a mini-
When using the StayArlington logotype, there must A mum area of open or
be an adequate amount of space surrounding it in Sta A r I T n clear space around the
order to ensure legibility, clarity and prominence. y I logotype void of imagery
National History. Local Flavor.

or visual interference.

< X —>

The clear space around the logotype is propor-
tional to the size of the logotype as it is enlarged
or reduced. If we establish the height of the logo-
type as “X” inches, then the space around the

entire logo should be “X.”

The logotype and tagline are configured together

in a specified “lock up” or alignment.

stayArlinGlon

National History. Local Flavor.

Alignment

There is only one way to
lock up the logotype with
the tagline as shown in

this exhibit.



Branding Elements ¢ Color Palette

Color is used to enhance the power of our PMS 1797C CMYK: 0, 100, 90, 0

communications. To ensure color in our work is RGB: 228, 27, 35

consistently bold, simple and vibrant, we’ve Hex: #006699

chosen a rich color palette for use in advertising

and collateral.

PMS 286C CMYK: 100, 60, 0, 0

RGB: 0, 93, 170
The two primary colors used are red and blue. Hex: #CC0000

The colors are vibrant and positive while bring-
ing to mind the national historical landmarks in
the area. A secondary buff color is also part of
the approved color palette. This color can be
used full strength or as tints for backgrounds

and side bar elements.



Branding Elements * Typography

Typography is an integral part of a brand and should Gill Sans Ligh-t
be consistently used to reinforce our identity. ABCDEFGH |J KLMNOP Q RSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz 1234567890

Our primary typeface is Gill Sans. It is a versatile,

friendly sans serif typeface. The majority of material

Gill Sans Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

is typeset using the Gills Sans type family.

Gill Sans Italic
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz[1234567890

Gill Sans Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz1234567890

NATIONAL HISTORY. LOCAL FLAVOR.

Gill Sans Regular All Caps
The headline theme “National History. Local
Flavor.” is set in Gill Sans Regular All Caps, with

generous letterspacing



Branding Elements * Photography

Photography will provide most of our main visuals Background Images

at all levels of communications. Our photographic The background image should be selected wisely. It

style is: should focus on a recognizable area landmark. It should

also have areas where the image captions can be easily
Human, Believable, Bold, Rich, Dynamic, and Rele-

read.

vant.

The images selected should show a wide range of
areas and activities in and around Arlington, Vir-
ginia, reflecting the mix of national attractions, as
well as local shopping, dining, arts and entertain-

ment.

All images should be full color unless the media
necessitates the use of grayscale images. For ad-
vertising, the images are compiled into a collage,
overlapping imagery that is framed or silhouetted.

The background image should be selected wisely

to allow easy placement of other imagery.

Silhouetted Images

Smaller Images Certain objects can be
Smaller shots should silhouetted and overlap the
overlap the background background image.

image and should be
framed within a 3-point

thick white border.




Adpvertising ¢ Print

ARLINGTOMN. VIRGINIA » NATIONAL HISTORY. LOCAL FLAYOR.

Bar Element
Print ads have a distinctive “bar element” at the top

Advertising and promotional materials provide to announce the brand.

a continuous flow of communications with
Arlington's various audiences. The objective of
the advertising efforts change in accordance

with the specific intent of the publication and

objective of the ad. Therefore, a general print Multi-Image Collage

ad template was created to ensure consistency This is an example of a successful collage using a bold

. and iconic background image with superimposed sil-
over time. ke g P P

houettes and small images. The result is a dynamic

. X X multi-image display reinforcing the attributes of the
The display to the right presents the print ad
stayArlington brand.
template and should be used for all advertising.
The components of the template include a bar
element, multi-image collage, messaging and
the logotype.

Messages
ps War Me

Ad copy should be bold and brief with a catchy

s right next-door. Arfington - easy

For more information, visit www.stayarlington.com. headline and a call-to-action.

stayArlinglon

National History, Local Flavor, Logotype Placement

Logotype placement is distinctively set off with gen-

erous clear space around it.
County Logo
The official Arlington County logo should always
appear on print ads. It is placed in the lower left

corner as a small stamp.
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The StayArlington website has several page
template designs and structures that are used
throughout the site. These pages have been
developed to accommodate specific types of in-
formation, presented in a manner that is both

interesting and accessible to visitors of the site.

There is a carefully structured architecture and
hierarchy among these pages—from the home
page to sectional landing pages to other unique
pages. More importantly, these page designs are
an integral part of the Arlington Convention

and Visitors Service brand look and feel.

As the new StayArlington brand gains momen-
tum, one of our greatest challenges is brand in-
tegration. We must always strive to create a
seamless experience for our audience as they
use the web environment to seek out their
travel experiences. Consistency is key to build-
ing a solid online presence that will reinforce

our reputation as a unique destination.

This page and the following four pages show

our unique page templates.

Website * Templates

ann Aelingtan Feo | Mgzt ?
Lalell 4 10 [ThedesgniRanne. COm /1EviEw 30/ web_{wiw0105 1 LI scranal_landing_sage him ¢ ja-
.- Enjoy Salsa Tuesdays at the
- Astisphere in Rossiyn
The Bwirum st Arcighers's 1,000 sguive
oot teemibon dande foor is one of the best
23nce floors i the Wasiagton area
Taw
Asfington Winter Getaways — the
perfect wavy to celebrate or chill
o Mobiedy T 1a perfct i of Agoan sl higlary stayAringtonBLOG
- - R ——
@ NighE, NoW's thy ne te stay n Arkngton! Asington Launches Mobile Viestors Y
Ceater
The Arkngton Convention and Vistors
Service (ACVS]) i pleased to announce the
lsusen of the hectr-powered
Maalle Vimstors Center Highlighted by ASllance for Innovation
Fitoming 13 lsunch, the Aringtisn Moble Wakoes Centar man ralured
on the ABiance for Inncvation et ste_[mery
ACYS Chooses VistaGraghics. Inc. 1o Produce Mew Collaberal
ALYS i pleaned 10 nENOuCE VSTOVIRaGraohics, InC. &5 new
tsining partier for Fve ArigEon CCll Mag nd Qube, VIEGeS,
I Meeting Parrar Guide..(ugie
m..u o a Visitors Guide Neighborhoods ‘#%
Py —
it Vihaes sarvice expere wamgtar [LE—
Home Page

Home Page Usage
The home page template is only used on the the
home page of the website. It should not be used

for any other purpose.

Hero Image
The hero image offers the ability to promote key
aspects of the destination in an immediate and

emotionally engaging manner.

Blog

The blog provides significant benefits for both
consumers as well as search engines. New blog
posts should be created at least once every

two weeks.



Website * Templates

4 4 TNANNELCOM ey aCvs wad_iwawl 1051 1) crona landing page him

stayArfineTon
Typically a Content Management System (CSM)

allows administrators to create new pages by
selecting one of a series of “templates” and man Unexpected

_¥-1

h p h h -1 Hero Image
then editing that page to contain the content

g pag A Local The purpose of this area is to introduce the con-
desired. The templates define what portions of Discoveries

cept via a strong graphical element and present

the page are editable and non-editable. how Arlington is unique and interesting.

ann Melingtan Fia | Atngo P

The Sectional Landing Page template will be

used when creating the landing pages for new

sections of the site. Pages created using this

concept in the minds of consumers as well as with

E ﬂ Image or Video Pr

Image or Video Promation

template provide access to more detailed con-

Banlur, Exrptiue sl ottseal cLpaatal ne prodent

a Visitors Guide B i 3 i
tent within a section of the site. — search engines. This copy should change on a
o quarterly basis and reflect the changes interest or
Examples of landing pages include Attractions, offerings for the category.
Explore Arlington and Shopping.
Image or Video Image or Video Image or Video
(RIS

am8 WuREes Servce Eagieen Arsmgtar

Lead Copy
The lead copy are provides a way to position the

w

Sectional Landing Page



The Article Page template will be used to
create all detailed, copy-heavy pages of the

website including articles.

Proper usage of heading tags should be used to
denote headlines and subheads in order for
search engines to properly understand their

meaning.

Website * Templates

Arlington Convention
and Visitors Service
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Article Page

HI Heading Tag
The HI tag should be used for the headline and

there should only be one HI tag on each page.

H2 Heading Tag
The H2 tag should be used for the primary naviga-

tion titles.

H3 Heading Tag
The H3 tag should be used for first-level subheads

and there can be mroe than one H3 tag on a page.



Website * Templates

These page templates are designed to be

Find Arlingtan Hatels & Packages

utilitarian in nature — providing the user with

detailed information on search results and more.

+ Viaitars Galse

Search Page Template

Listing Titte Goas Hers

Business Listing Template 14



Website ¢ Style Sheet Tabulation

ann Alwgion Pommk Deeslgerern  Arbrgion Comesias srd Wom tevee

—»

The StayArlington web site is maintained with a a class="siteverticallinks”

id="primarynav” a id="visitorsnav”

Content Management System allowing easy
class="sf-menu”

updating of information and content. The styles a class="sf-menu”

associated with specific pieces of content are P T o See History
& v Up Close

predefined within the CMS in order to maintain a
and Personal

consistent look and feel over time.

Thi nd the followin resen
s page and the following two pages present lass="promofont|” —

the nomenclature for the predefined styles class="promoimage|” class="formlabels”

and illustrates where they are applied within class="mybutton”

the templates. ﬂ -

class="blogimage|”

Pable sty Zeste- rne

. i
[ry - p————— Mt Ytor s BB iy Ao s vt class="blogheadlinefont”

Pt 2 i, o g Wl s Ceter o e
e s class="bloginfo”

A0V 3 et Vit s tre 83 e
hir O Mo o G, oo,

Dot Vo Guide . Nelghbarhoods __ Syl
class="footercategory” Ths e conasrin g R

a class="footercolumn” e

Home Page Template



Website ¢ Style Sheet Tabulation

ann A brgion Promom i Deeslagerara | Al ion Corraia ard Wams Serear

i A bt Padm et st e e el ot Aneh s Bt [

class="primarynav”
a class="current”
id="breadcrumblinks” en
heading="H2" —— oY ‘

a class="sidenavlinks” o Unexpectg&}l R
Eeeall Local i

Discoveries

class="promoimage2”
class="promoimage3”

class="promofont2”
class="promofont2” e i

class="subpromoinfo”

e-Club

class="formlabels”

trageorvitee  Lmagesrvioes Imape or vidso
Pramuti Prametan Promatan

Netghbarhoods W‘

Sectional Landing Page Template



Website ¢ Style Sheet Tabulation

class="promofont2”
class="promoimage2b”

Ao o b Do a8 AR st ardl st Sevae

ey B, s 60 putea lmp e A 148t 1 S550 P i

« Visitors Guide

II;IL'_JLi'{ Neighbarhoods %

Article Page Template

heading="H1”

id="articleimage|”

heading="H3"




This page breaks down all of the font styles into
their individual properties including font face,

size, weight, color, etc.

This will be especially helpful when developing
other web-based stayArlington projects outside
of the CMS where styles will have to be manually
defined.

Website ¢ Style Sheet Tabulation

body (default)
Font: Verdana
Font Size: 12px
Line Height: |.6em
Color: #222222

Site Vertical Links (visitorsnav)
Font: Verdana

Font Size: .875em

Color: #4D4B40

Link Hover Color: #000000
Link Hover Style: Underlined

Primary Navigation Links (primarynav)
Font: Verdana

Font Weight: Bold

Font Size: 10px

Letter Spacing: |px

Link Color: #FDB4BB

Link Hover Color: #FFFFFF

Promotion Headline | (promofontl)
Font: Verdana

Font Weight: Bold

Font Size: |.lem

Line Height: |.4em

Color/Link Color: #467DCF

Link Hover Color: #3865A7

Link Hover Style: Underlined

Promotion Headline 2 (promofont2)
Font: Verdana

Font Weight: Bold

Font Size: |.lem

Line Height: |.4em

Color/Link Color: #467DCF

Link Hover Color: #3865A7

Link Hover Style: Underlined

Footer Category (footercategory)
Font: Verdana

Font Weight: Bold

Font Size: .85em

Line Height: |.4em

Color: #0058B2

Footer Links (footercolumns)
Font: Verdana

Font Size: .85em

Line Height: 1.6em

Color: #4D4B40

Link Hover Color: #000000;
Link Hover Style: Underline

Blog Headline (blogheadlinefont)
Font: Verdana

Font Weight: Bold

Font Size: lem

Line Height: |.2em

Link Color: #222222

Link Hover Color: #000000
Link Hover Style: Underline

Form Labels (formlabels)
Font: Verdana

Font Weight: Bold

Font Size: .8125em

Line Height: lem

Color: #87B5E6

Bread Crumb Links (breadcrumblinks)
Font: Verdana

Font Size: .8125em

Color: #86847F

Link Color: #4D4B40

Link Style: Underlined

Link Hover Color: #000000

Link Hover Style: Underlined

Side Navigation Links (sidenavlinks)
Font: Verdana

Font Size: .9em

Link Color: #2F496F

Line Height: 1.3em

Link Hover Color: #14|F2F

Link Hover Style: Underlined



Website * Heading Hierarchy

Arlington Economic Development | Arlington Cony

This page illustrates the hierarchy of the
heading styles along with the specific character-
istics that define each heading, including font
weight, size and color. These heading sytles are
predefined within the CMS and should be used
in a consistent manner throughout the website.

Utilizing this heading hierarchy is one of the

stayArlinclon

National History, Lacal Flavar,

EXPLORE ARLINGTON

Home | Attractions

HOTELS & PACKAGES

EVENTS

[ p E + Eﬁle:fHValumesJ’Data,|’TDC%ZBJOBS.fAC\:"%EOIO?E_WEB_SITE_DEIGN.fDOX_ﬁ

ARTS & CULTURE

RES

Headline | (HI)
Font: Verdana
Font Weight: Bold
Font Size: |.6em
Color: #222222

Heading 2 (H2)
Font: Verdana
Font Weight: Bold

. . Explore Arlington Heading 1 Font Size: I.1em
best ways to differentiate content and help Urban Villages Color: #4680b3
readers scan the content more easily. Consumer Blog Heading 2 '

Sustzinability / Heading 3 (H3)
. . . Environmental N Font: Verdana
Additionally, heading tags are very important Photos of Arlington Heading 3 Font Weight: Bold
from a search engine optimization standpoint x:iec?:sof Arlington Heading 4 Font Size: |.2em
because they are used by search engines to R Color: #222222
equest or Download )
a Visitors Guide Heading 5

identify words and phrases that are more im-

portant than the rest of the page text.

For this reasons, heading tags are reserved for
concise, highly pertinent information such as arti-

cle headlines, subheads, subnavigation titles, etc.

Sign-up for the
e-Newsletter
Frequently Asked
Questions

Heading 4 (H4)
Font: Verdana
Font Weight: Bold
Font Size: lem
Color: #222222

Heading 5 (H5)
Font: Verdana
Font Weight: Bold
Font Size: .875em
Color: #222222

19



Website * Image Sizes

Homepage Hero Image Size

This page and the following page define the various < e See History

sizes of images used through the website. The
proper formatting of every image is vital to main- 3 3 X Up C lOSE

taining the overall design and structural integriy of =3 § = & and Personal

the website.

Homepage Promo Image Size Blog Post Lead Image Size Homepage Feature Image Size

Request or Download

a Visitors Guide

Local Flavor Feature Image Size

Visit our Eclectic

Neighborhoods

20



Website * Image Sizes

Sectional Landing Page Image Size

Unexpect%d%_t

Local -
Discoveries

Subpage Promo Image Size Cross Promo Image Size

c; Visitors Guide

Category Positioning Image Size

g - <y

Article Image Size

21



Website * Image Treatments

Hero Images

See History _
Hero Image Headline Style
Up CIOSE Font: Trebuchet

e z & - Font Weight: Bold
graphical treatment. First and foremost, these S ' : y & and Personal Font Size: 45 px

Font Color: White
Leading: 55 px

The main images or “hero images” on the home

page and sectional landing pages need special

hero images need to be strong, memorable pho-
tos of unique Arlington sites or events. Each
image composition should be dynamic with vivid

color and focused on one Arlington site or event.

Each hero image contains an emotive, pithy head- -
line that complements the image and should be Entertai ning .«

B
styled as indicated on the right. Vibrant \ "'ll(p }_%_ »
. . . _h : e ;-J =
Nightlife i

Local
Discoveries

22



Other supporting images also need special

graphical treatment.

A part of the StayArlington brand style is to sil-
houette images to accentuate their significance

and to make them more iconic to Arlington.

These silhouetted images are placed to break
the frame of the website in order to capture

attention and generate interest.

Website * Image Treatments

Planner Guide...more

Visit our Eclectic

Neighborhoods

aoToT armer. aoToT armer.

Visit our Eclectic

Neighborhoods

Request or Download

a Visitors Guide

ACVS is pleaseg
publishing parl
and Meeting P

Local Flavor

Silhouetted images depicting the eclectic neighbor-
hood vibe of Arlington should be carefully chosen
and dispersed throughout the website.

Featured Resources
Images of valuable resources can also be silhouetted
as a way of calling attention to them and generating

interest.
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This page provides a snap shot of all of the
colors that are used throughout the website
along with corrisponding RGB and Hexidecimal

color codes.

Website ¢ Color Palette

Pure Branding Colors

NVEZSE CMYK: 0, 100, 90, 0
RGB: 228, 27, 35

Hex: 006699
Website Colors
Website
Background
Color RGB: 255 255, 245
Hex: #FFFFF5

RGB: 186, 175, 158
Hex: #BAAF9E

Default Body

Text Color
RGB: 34, 34, 34

Hex: #222222

CPELIGEI  CMYK: 100, 60, 0, 0
RGB: 0, 93, 170
Hex: 006699

Headline 2

(H2) Color
RGB: 70, 125, 207

Hex: #467DCF

Side

Navigation

B CCICIN RGB: 47,73, | 1|
Hex: #2F496F

CMYK: 0, 10, 35, I5
RGB: 236, 226, 169

Hex: ece2a9
Arlington
County Logo
Color RGB: 96, 97, 92
Hex: #60615C
Footer
Category
Color RGB: 0, 88, 178

Hex: #0058B2

24






