
AACOM 2015

 Situation  AACOM hosts an annual national conference for its member institutions and, until 

2014, had been employing a different conference logo for each year’s event. In 2014, 

TDC developed a new conference identity and logo to brand the national event moving 

forward. In 2015, AACOM turned to TDC again, continuing the partnership to create 

promotional materials for the latest event.

 Solution   We continued to use the brand elements already in place as the foundation for the 2015 

conference materials (conference logo, color palette, typestyles, etc.). Additionally we 

developed a new visual theme for this year’s event and incorporated it into a conference 

program, registration materials, website banners, an awards event program, slideshow 

presentations, signage, name badges, and more. 

 Result  AACOM has continued to tout its approval and excitement of the materials we 

developed for its annual meetings, which have further strengthened the identity and 

brand recognition of the events. Our work in this area has also become a springboard 

for additional assignments from AACOM to support other aspects of the association, 

including student recruitment for osteopathic medical schools.



• annual conference identity

• branding theme

Research Modes Used:

Stakeholder Interviews

Desk Research
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• 2015 annual conference program

• 2015 registration form



• conference signage



• attendee badge

• presentation screen animation

• conference app



• 2015 awards program


