Wright Manufacturing Brand Standards

“| believe that you can't

become a leading brand
without having a total
commitment o greatness.”

Wihen 1 ik o the most memorable and distinctve brands
today | natice something that they almost avays share with
each other.

A MESSAGE FROM BILL WRIGHT

To me, Wright s mo
el Every commen]

Way they communicae and engage with ther adinces.

1 blie that you can't becoms a sading brend vithout
haiing a toral commitment t greatness, That commitment
should be evident n every aspect of your company—
your prodcts, your people and your branding as vell.

In order to ensure that the Wright brand contines to
reflectthe greainess | see in cur mowers, sam members,

patners and aspiratons of our customes, | encotrage you
to use tis guids. [ believe you'l find it to be a ighly useful
foadmap fo idenifying the correct usage of every element
n the Wright brand *tooibox.

BillWright, CEO

Tho images totherightare scroen shots aken
rom a video promoting the Wright Stander
The vdea features a trong branded iiro

and conciusion. The bulk o the ideo shons.
the mowe in action, with animated headiines.
‘which highight specifcfeatures.

To snsure consistency throughout al Wright
Manutacturing communications, the proper
Jogo must b used. When uszd on a black or
verydark background, e Viright ogo shoukd
be pratuced using PMS 1235 of the CAYK
equivaent (0.29.91,01. On ther backgrounds,
heblack logo should b used. In most cases,
helogo wilbe contaned & ni, which
ncides s tagine fsee section 1.9

1fyou have questons or require an lectroric
oopy of the logo, please contact the Wiight
Verketing Department.
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